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LEAD

Celebrate 24 years of Market America with a look back at our history, and a
glimpse into the future.

AROUND THE WORLD

Find out what's been going on with the UnFranchise® Business in the
European Region.

CELEBRATING MEN’S HEALTH

Commemorate Men'’s Health Month by following these steps to take care of yourself.

SCIENCE REVEALS THE POTENT WEIGHT
LOSS BENEFITS OF CLA

Get to know this ingredient that has been shown to help people meet their weight loss goals.

THE SHOPPING ANNUITY: GO ALL IN

Learn some practical ways to incorporate the Shopping Annuity® into your life from
UnFranchise Owners who have done it.

THE VALUE OF VISUAL STORYTELLING

Discover the importance of painting your online story with more than just words.

COMING TOGETHER TO HELP OTHERS

See what ma Cares has been up to and how others have benefited.

THE REDESIGNED TLSSLIM.COM WEBSITE
ISNOW LIVE

Find out what this beautifully revamped site has to offer.

POWER PEOPLE: EXECUTIVE FIELD VICE
PRESIDENTS JUNE LIU AND JOSEPH TANG

Go on the incredible journey that these powerful UnFranchise Owners have
been on over the past 16 years.

POWER PEOPLE: DIRECTORS QUN LI
AND AIGUO LU

Get inspired by these successful UnFranchise Owners.

POWER PEOPLE: DIRECTOR BING WANG

Learn about where this new Director came from, and where she is going next.

POWER PEOPLE: DIRECTOR QUNYING HE

Learn from the passion of this new Director.

POWER PEOPLE: DIRECTORS STEVEN
AND MARY HU

Find out what propelled these new Directors to their new UnFranchise Level.

POWER PEOPLE: DIRECTORS LEE
AND CARIN ROBERTS

Read their story to find out what changed their lives.

POWER PEOPLE

The UnFranchise Business and SHOPCOM are helping people create their own
success stories. See who's achieving new levels of success!
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This time of year is very refreshing for me. We're in between World

Conference and International Convention — which means we’re still
buzzing from the momentum of Miami and also charged by the an-
ticipation of Greensboro. But this time of year is special for another
reason: It’s the company’s anniversary. This year we are celebrating
24 years of life-changing growth, empowerment and success.
Naturally, at every anniversary I like to reflect on where we’ve
been. I think back to the small, rented home that was the first Market
America headquarters. The Corporate Team did it all — answered
phones, filled boxes, wrote newsletters and everything in between.
It was exhausting, but we were fueled by an idea and a dream, and
we knew that we had to do whatever it took to make big things hap-
pen. Now, 24 years later, big things have happened: We have offices
in nine countries (and grow-
ing), UnFranchise Owners and

customers all over the world,

THIS YEAR WE ARE
CELEBRATING 24 YEARS
have had their dreams realized OF LIFE-CHANGING

through hard work on their Un- GROWTH, EMPOWERMENT
Franchise Businesses. AND SUCCESS.

and thousands of people who

I can’t reflect on the more
recent times without thinking
about the Shopping Annuity. It’s not a new concept — the idea has
actually been around since the beginning — but it has finally come
to fruition over the past couple of years. It’s been the catalyst for
unprecedented growth for UnFranchise Owners all over the world.
It’s allowed people to become economic alchemists to convert their
spending into earning and fulfill their dreams. But the really beau-
tiful thing about the Shopping Annuity is that even now we haven’t
realized its full potential yet. It will just continue to get even better
from here.

LEAD

My reflections are also highlighted by our amazing people pow-
er. We have the best people in the world in our Market America |
SHOP.COM family, both in our corporate offices and in the field.
Not a day goes by that I don’t feel an immense appreciation for the
people that we have making this business work every day. As suc-
cessful businesses often do, we’ve faced our share of attacks to try to
capitalize on our success or take us down. We’ve even been betrayed
by some of our own. Not only have we overcome these challenges, we
have prevailed and come out stronger than ever every time. This is
undoubtedly due to the loyalty and support of our family, and serves
as a testament to our strength as a company and a business.

These challenges also serve as opportunities for us to reflect. We

can reflect on our “why” and on the company’s “why,” and re-evalu-

BUT THE REALLY
BEAUTIFUL THING ABOUT
THE SHOPPING ANNUITY

ate our success, priorities, values
and loyalties. The company’s
priorities, values and loyalties
remain unchanged over the past
24 years: We are unwaveringly

dedicated to our UnFranchise
Owners. This is our “why.” This
is what has made us (and you)

IS THAT EVEN NOW
WE HAVEN’T REALIZED
ITS FULL POTENTIAL

successful for all these years.
Not a day goes by that I don’t
think about that.

I also like to ponder where

YET. IT WILL JUST
CONTINUE TO GET EVEN
BETTER FROM HERE.

we are going. This really gets
my brain spinning. Sometimes it’s hard to imagine that we could
even accomplish anything that we haven’t already or be any better
than we already are. But you’ll never be bigger than your dreams,
and I've always dreamed big. We may not realize what the next best
thing is, but I guarantee that we will find it and we will accomplish
it. I hope that you're in the wheelbarrow to find out where we are
going next, because we’re just getting started with making our magic
moments happen.

We’ve come a long way in our 24 years. But we’ve only just begun.
There are many more accomplishments to celebrate, lives to change,
and dreams to realize. I hope that one of them will be yours.

I believe in you. Keep growing.

G Gletinges

JR Ridinger, President & CEO

marketamerica | SHOP*COM
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EVENTS

B

AROUND THE WORLD:

EUROPE

Entrepreneurs in Europe are taking full advantage of new
programs and exciting training opportunities throughout the
region.

Market United Kingdom recently held a series of events in
London with Executive Director Bonnie Philo and Director Gigi
Souritzidis that created strong momentum for all attendees.
The market has also begun a series of training events on MeetON.
com, the first of which was a TLS" Training by top TLS Trainer
Julie Lansiedel.

Continuing the momentum, Vice President Andrew Weissman
conducted a UBP in March to a large crowd at the London office.
Director of Market UK and Field Vice President Phil Guido is also
presenting at events throughout the market. UnFranchise Owners
(UFOs) are taking full advantage of these powerful speakers and
tickets are selling quickly — the May Local Seminar in London with
National Supervising Coordinator Dan Herlehy sold out almost
three months in advance. Andrew Weissman recently returned to
London along with JR Ridinger to conduct a Shopping Annuity
Bootcamp, which was described as “one for the ages.”

Market United Kingdom also recently congratulated Shelly
Mitchell from Scotland and Len Allen from London, who qualified

for the Shopping Annuity” Bonus Program (SABP). Shelly and Len
took full advantage of all the UK has to offer, such as the new SHOP
Groceries program, which has been very popular with UFOs and
customers since its launch. Len’s hard work with the SABP also led
to him reaching Master Coordinator.

UFOs in Market Espafia are also working hard to qualify
for the SABP. To help more people qualify, Market Espana
UnFranchise Services created a very simple five-step guide that
shares how to get involved and convert spending into earning.
Shoppingannuity.com and its materials have also been translated
into Castilian and Chinese to meet the needs of this diverse
market’s UFOs.

There will be more good news for the Asian community in Spain
soon, too, due to the enormous success these entrepreneurs have
achieved. The Product Catalog, Flip Chart and Getting Started
Guide will be translated into Chinese soon. Market Espafia
UnFranchise Services is also working to translate some short audios
to Chinese that will be uploaded to the UnFranchise Media site.

The UnfFranchise Business | SHOP.COM continues to grow
globally. Check here each issue to learn more about one spotlighted
region. Coming up next issue: The Americas.

MARKET AMERICA | SHOP.COM EVENTS

MARKET AMERICA INTERNATIONAL CONVENTION

Dates: Aug. 4-7, 2016

Location: Greensboro Coliseum

Greensboro, N.C.

For more information, go to marketamericaevents.com. To purchase
tickets, call (800) 232-8590.

2016 MA® UNIVERSITY ORIENTATION AND
PRODUCT SYMPOSIUM

Dates: Sept. 9-10, 2016

Location: Wyndham Anaheim Garden Grove

Garden Grove, Calif.

For more information, go to marketamericaevents.com > Product
Symposium. To purchase tickets, call (800) 232-8590.

NUTRAMETRIX® CONSULTANT TRAINING

Dates: Sept. 23-25, 2016

Location: Westin Richmond

Richmond, Va.

For more information, go to nutrametrix.com > Events. To purchase
tickets, call (800) 232-8590.

NUTRAMETRIX PRODUCT AND IMPLEMENTATION
TRAINING FOR HEALTH PROFESSIONALS

Dates: Sept. 24-25, 2016

Location: Westin Richmond

Richmond, Va.

For more information, go to nutrametrix.com > events. To purchase
tickets, call (800) 232-8590.

2016 MA UNIVERSITY ORIENTATION AND
PRODUCT SYMPOSIUM

Dates: Sept. 30-Oct. 1, 2016

Location: MassMutual Center

Springfield, Mass.

For more information, go to marketamericaevents.com > Product
Symposium. To purchase tickets, call (800) 232-8590.

NUTRAMETRIX CONSULTANT TRAINING

Dates: Oct. 21-23, 2016

Location: San Diego Marriott Mission Valley

San Diego, Calif.

For more information, go to nutrametrix.com > Events. To purchase
tickets, call (800) 232-8590.
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LUMIERE DE VIE® EYE BALM
Code: 12200 | #C12200 ["$44.95

Lumiere de Vie® Eye Balm helps to soothe and reduce the appearance
of puffiness, while deeply conditioning and hydrating the delicate eye
area. [he appearance of fine lines and enlarged pores is dramatically
improved while helping to firm the skin in the most delicate places.

Put light and life into your eyes with Lumiere de Vie at
motivescosmetics.com or SHOPCOM. [E3l SHIPFREE avaussie
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LIVE WELL

CELEBRATING

MEN’S HEALTH

THESE ARE A FEW SIMPLE WAYS THAT MEN CAN TAKE CHARGE OF THEIR HEALTH.

BY DR. ROBERT BLAIR, STRATEGIC RESEARCH SCIENTIST

When it comes to taking care of our health, men are typically less
diligent than women. According to the Agency for Healthcare Re-
search and Quality (AHRQ), “men are 24 percent less likely than
women to have visited a doctor within the past year and are 22 per-
cent more likely to have neglected their cholesterol tests.” Given the
facts that, compared to women, men are 28 percent more likely to be
hospitalized for congestive heart failure and 32 percent more likely
to be hospitalized for complications related to diabetes, it is import-
ant for men to start taking their health care a bit more seriously.

According to the Centers for Disease Control (CDC), some of the
leading causes of death in men are heart disease, cancer (especially
lung and prostate cancer), stroke, diabetes and suicide. Fortunately,
there are steps men can (and should) take to reduce their risk for
these and other health conditions. The first thing men can do is to
make good lifestyle choices. This includes eating a healthy diet, get-
ting a good night’s sleep and getting plenty of exercise. According
to the CDC, not getting enough sleep (i.e. seven to nine hours each
night) has been linked to several chronic health conditions includ-
ing diabetes, obesity and depression.

Similarly, eating a healthy diet can help reduce men’s risk for
chronic health conditions like heart disease and obesity. One key to
eating healthy is to consume plenty of fruits and vegetables. These
are considered “nutrient-dense” foods since they are rich in vita-
mins, minerals and fiber, while being lower in calories. Addition-
ally, the CDC recommends eating foods low in saturated fat and
cholesterol and high in fiber to help prevent high blood cholesterol,
and limiting salt intake to help maintain a healthy blood pressure.

The third lifestyle change men can make is to get plenty of ex-
ercise. Regular physical activity can help men maintain a healthy
body weight, lower blood cholesterol levels, improve blood pressure,
reduce stress, and reduce the risk for chronic health conditions.
According to the CDC, adults need at least two hours and 30 min-
utes of moderate-intensity aerobic exercise each week and muscle
strengthening exercises that work all major muscle groups on two
or more days per week. Moderate-intensity exercises are those that
raise your heart rate and make you break a sweat; examples include
activities like walking fast, riding a bicycle on level ground, water
aerobics, etc.

In addition to getting adequate sleep, eating healthy and getting
plenty of regular physical activity, men can also consider includ-
ing dietary supplements as part of their path toward better health.
While we may do our best to eat a healthy diet, very few of us get all
the nutrients we need from our diets. Dietary supplements, such as

Resources:

a good multivitamin/multimineral, is an excellent way to cover any

gaps in our daily nutrient intake. Dietary supplements can also be a
good complement to supporting specific health areas. For example,
if you are concerned about good heart health, you might consider
supplementing with ingredients like red yeast rice, omega-3 fatty ac-
ids, coenzyme Q10, and astaxanthin. Joint health can be supported
with curcumin, Pycnogenol”, glucosamine and hyaluronic acid. If
you're concerned about maintaining good prostate health, zinc, se-
lentum, reishi mushroom, saw palmetto and plant sterols are just
some of the ingredients to look for in a supplement.

Lastly, as men age it becomes more important to get regular
health screenings. The AHRQ recommends regular blood choles-
terol screening for men over 35 years of age. High cholesterol lev-
els can increase men’s chances of poor circulation, heart disease
and stroke. In addition to cholesterol screenings, the AHRQ recom-
mends that men get their blood pressure checked every two years
since high blood pressure is a risk factor for strokes, heart attacks,
kidney, eye problems and heart failure. Other screenings to consider
include prostate and colorectal cancers, depression and diabetes.
Getting regular health screenings is key to finding any potential
health issues earlier rather than later.

Men’s Health Week is in June. If you haven’t already implement-
ed some of these changes, this would be a great time to start.

1. Center for Disease Control and Prevention: Men's Health http://www.cdc.gov/men/index.htm
2. Agency for Healthcare Research and Quality: Healthy Men http://www.ahrg.gov/patients-consumers/patient-involvement/healthy-men/index.html

3. Men's Health Week http://www.menshealthmonth.org/week/index.html
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BENEFITS OF CLA

BY BRANDON KEEL, CONTRIBUTING WRITER

It’s getting warm outside and everybody knows what that means.
An entire season of bare bodies is about to begin, and some are un-
prepared. For many, progress hasn’t come as far as expected with
that New Year’s Resolution to get buffed up and beach-ready.

Maybe you're one of them. There’s still some extra weight to lose.
Maybe that stomach is a little embarrassing. But it’s never too late to
shed unwanted pounds and bring back that body, and confidence,
from years past.

Luckily, some good news has surfaced in the scientific community
about how to unlock the body’s ability to transform into a fat cell
incinerator. What’s even more amazing is that this natural wonder
already exists in humans. It’s called conjugated linoleic acid — or
CLA for short.

CLA serves a number of purposes in the body. It plays a key role
to maintain health in areas ranging from the cardiovascular and
immune systems, to regulating cholesterol levels and body composi-
tion. That last one is the main focus here.

An article recently published in the Journal of Lipid Research
demonstrates how CLA is able to decrease the number and size

of adipocytes, coupled with lower glucose uptake and higher

Resources:

fatty oxidation.!

Simply put, that just means it works in two powerful ways toward
a tighter waistline.

Number one. CLA impairs fat storage in your body, especially
around the gut. By lowering the likelihood of even more weight gain,
it helps get solid ground to start targeting existing body fat. In other
words, it only gets better from here.

Number two. CLA may also be able to adjust your body’s me-
tabolism to begin using up more fat as energy rather than glucose.
CLA redistributes fat to fatburning muscle tissue. Same amount of
energy, with more fat loss.

Additional studies even show that CLA promotes CPT (carni-
tine-palmitoil-transferase) activity, so fat is burned up faster — leav-
ing less of it hanging around to be stored in your body."

But possibly the best thing of all is, when taking CLA, the body is
able to preserve muscle tissue and promote lean body mass.

With all this information available to support numerous weight-
loss benefits, it’s easy to understand why CLA is such a sought-after

supplement to a normal diet and exercise routine.

1. den Hartigh, Laura J. et al. 10E,12Z-conjugated linoleic acid impairs adipocyte triglyceride storage by enhancing fatty acid oxidation, lipolysis, and mitochondrial reactive oxygen

species. The Journal of Lipid Research, 54: 2964-2978.
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bottie dish - Bl spot stain
| remover

KIDS NEED A SAFE AND CLEAN ENVIRONMENT TO GROW UP IN. Make cleaning a breeze with the DNA Miracles® Home Solutions Bundle
with Bottles and let our high-quality products do all the hard work for you!

To keep your home squeaky-clean, each bundle includes packs of Nursery + Playroom Cleaner, Fruit + Veggie Wash, Spot + Stain Remover
and Bottle + Dish Soap. To get started, all you need to do is drop a pack into a bottle, fill with water and shake, and in one minute you'll be
ready to clean! Each product is specially formulated to be safe for use in the rooms where your little bundles of joy spend time, but tough on
dirt and grime.

The bundle contains the contents for 16 bottles of cleaner in one small and convenient childproof container, along with four eco-friendly,
reusable bottles! Create a clean home for your children with the DNA Miracles® Home Solutions Bundle with Bottles — exclusively at
dnamiracles.com.

DNA Miracles® Home Solutions Bundle with Bottles | Code: 6943 | $39.95

*These statements have not been evaluated by the Food and Drug Administration. This product(s) is not intended to diagnose, treat, cure or prevent any disease. ﬂ SHIPFREE avaissie
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" REACH YOUR
MERTIME GOALS

TLS 2|-DAY

CHALLENGE KIT
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WEIGHT LOSS SHOULD BE SIMPLE. Our lives are stressful enough without adding in complicated
weight loss regimes — getting in shape should be straightforward and achievable for everyone.
The TLS® 21-Day Challenge is designed to help you get incredible results in just three weeks.
With the TLS 21-Day-Challenge Kit to help you along the way, losing 5 to 20 pounds has never
been easier.*

Refresh your system and reach your weight loss goals with this great new kit from TLS Weight
Loss Solution — available at tlsSlim.com.

TLS® 21-DAY CHALLENGE KIT | Code: 2I1DAY | % C2IDAY | $149.95

CONTAINS: NutriClean® 7-Day Cleansing System,TLS CORE, Isotonix OPC-3® (30 Servings), Isotonix® Multivitamin
(30 Servings), (2) TLS Nutrition Shakes (| Vanilla; I Chocolate), TLS 21-Day Challenge Guide, Tracking Sheet, Shaker
Bottle and Button

*Individuals following the TLS Weight Loss Solution can expect to lose |-2 pounds per week.



DIVE IN TO SUMMER SHOPPING BY VISITING SHOP.COM AND SEARCHING “SUMMER 2016."

Product pricing and availability subject to change.
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Neon Graffiti Print Push-Up Halter Quiksilver Mens Og Scallop Board Shorts Rio Brands Tommy Bahama Aluminum Beach Chair
Top Side-Tie Bikini $46-86-SALE $32.99 S5F74 SALE $42.77

$40-99 SALE $33.94

_—

Kingsford 22.5-inch Wave Rebel Malaga 42-Inch Igloo 48-Quart Ice Cube Prime Life Cotton Rope
Charcoal Kettle Grill Body Board 48 Cooler Double Wide Hammock
$54.12 $49:59-SALE $44.99 $49-76 SALE $36.86 $99:55SALE $19.95
.
= 4

Intex Pool Cruiser Float — Shark DryCASE 2015 DryVibes Waterproof Floating SwissGear Falera Five-Person Family Dome Tent
$6.99 Bluetooth Speaker $129.00
$79.99



A LOOK AT

MEN'S HEALTH

WebMD reports that men die at higher rates than women

from five of the top ten causes of death,: stroke, heart
disease, lung cancer, prostate cancer, suicide. On average,
women survive men by almost five years.

TOP FIVE HEALTH RISKS

STROKE

HEART
DISEASE

LUNG
CANCER

PROSTATE
CANCER

SUICIDE

than women.,

STROKE HEART DISEASE LUNG CANCER PROSTATE CANCER

Symptoms: Sudden
weakness or numbness of
face, arm or leg, sudden loss
of vision, sudden loss of
speech, sudden severe
headache, sudden loss of
balance,

Symptoms: Shortness of
breath, chest pain, pain in
upper torso, neck and jaw,
increased heartbeat,
dizziness or fainting,
numbness or coldness in
extremities, extreme fatigue,

Risk: Hypertension, age,
race, gender, diabetes, high
cholesterol, heart disease,
smoking, inactivity, obesity,
substance abuse,

Risk: Age, gender, heredity,
race, smoking, high
cholesterol, high blood
pressure, inactivity, obesity,
diabetes,

Reduce: Improve diet,
exercise, stop smoking,

Reduce: Improve lifestyle,
improve diet, exercise

3rd leading killer in the country. 1.25
times greater in men than in women.,

More than one in three men has some
form of heart disease, the Ieadmg cause of
death.,

Lung cancer is the #1 cancer killer of men.,

One of the most common cancers
found in men. The second leading type of cancer
death in men. 30% of prostate
cancers occur in men under age 65.,

Men are 4X more Iikely to commit suicide

FACTORS

Symptoms: Persistent
cough, coughing up blood,
chest pain when breathing,
coughing or laughing,
hoarseness, weight loss, loss
of appetite, shortness of
breath, wheezing,

Risk: Smoking, secondhand
smoke, exposure to asbestos or
radon, heredity, air pollution,

Reduce: Stop smoking,
manage weight, exercise, eat
a diet rich in fruits and
vegetables, limit alcohol,
reduce stress,

Symptoms: Trouble
urinating, weak urine stream,
blood in semen, discomfort in
pelvic area, erectile
dysfunction,

Risk: Age, nationality, race,
high-fat diet, heredity,

Reduce: Prostate-specific
antigen (PSA) blood test and
digital rectal exams annually
for healthy men starting at
age 50,

SUICIDE

Symptoms: Anger,
aggression, work “burnout,”
risk-taking behavior, midlife
crisis, alcohol and substance
abuse,

Risk: Drug and alcohol
abuse, social isolation,
divorce, unemployment, loss
of a loved one, guilt,

Reduce: Seek help and
support, find purpose,
improve physical health,

Sources:
1. http://www.webmd.com/men/features/mens-top-5-health-concerns?page=2
2. http://menshealth.about.com/cs/mentalhealth/a/suicide.htm

3. http://www.healthline.com/health/heart-disease/signs-men#Outlook5
4. http://www.mayoclinic.org/diseases-conditions/prostate-cancer/basics/sympt

oms/CON-20029597

on-signs-and-symptoms

5. http://www.cancer.org/cancer/lungcancer-non-smallcell/moreinformation/lun
gcancerpreventionandearlydetection/lung-cancer-prevention-and-early-detecti

6. http://www.webmd.com/cancer/features/8-ways-to-lower-cancer-risk?page=4
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TRIM FAT AND
BOOST META

Code: 6428 | C6428 | $49.95

Code: 6434 | Cé6434 | $37.99

*These statements have not been evaluated by the Food and Drug Administration.
These products are not intended to diagnose, treat, cure or prevent any disease.

3| SHIPFREE avausie




GO ALLIN

BY HEATHER SYKES

By now, everyone understands the power of converting spending
into earning with the Shopping Annuity" and has probably seen
this power in action. However, are you realizing its full potential?
The first step in leveraging the power of the Shopping Annuity is to
switch all brands in your home with Market America brands. But in
order to be a true Shopping Annuity expert, UnFranchise” Owners
must make the commitment to go beyond that.

For some, the task seems daunting. It requires a change in habit
and a little extra effort. But according to those who have made the
commitment, it is well worth it.

The following UnFranchise Owners have a few ideas to share.
Here is how they maximize the Shopping Annuity in their everyday
spending and beyond:

Ryan and Sarah Rose Stack, Supervising Coordinators

“Incorporating the Shopping Annuity started with simply choos-
ing to move as much of our spending over to our website as pos-
sible. It sounds silly but we had 30-plus years of spending habits
that we had to break, so it took a while to get into the new habit of
going to our website first. Prior to the Shopping Annuity, our online
spending was always an afterthought — something we did for stuff
we didn’t get at the store. Now, it’s reversed and our online spending
is primary. Our top three tips for getting the most out of your Shopping
Annuity:

GET YOUR WHOLE HOUSEHOLD ON BOARD!
How much spending can you redirect to your SHOP.COM site if

14 UnFranchise Owner Magazine May/June 2016
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you are the only one in your household doing it? We’ve explained the
benefits to our kids so they understand why we are not going to just
buy their sports equipment at the store, but rather go through the
website. To make it fun and motivate them to participate more, we
even set up their own Cashback accounts for the spending we do on
their stuff.

NOT ALL SPENDING IS CREATED EQUALLY!

When we spend money on our website, we are always looking for
the highest return on that spent money. Therefore, we start with BV
products first because they have an average of 80 percent BV return.
For anything that can’t be replaced with a BV product, we go to the
SHOP Direct Stores because those have around 20 percent IBV. For
everything else, we will find a Partner Store with the highest IBV re-
turn. (Go to Stores on your SHOP.COM site; click on “IBV” and it will
sort the stores from highest to lowest!)

By looking for the highest

return, everyone saw bigger

THE SHOPPING
ANNUITY SHOULDN'T
BE SOMETHING YOU
THINK ABOUT —IT
SHOULD JUST BE THE
WAY THAT YOU BUY
STUFF. MAKE SHOPPING
ON YOUR WEBSITE

AND THROUGH YOUR
BUSINESS YOUR HABIT.

results from the Shopping An-
nuity" faster. It’s simple math.
For example, someone can
spend $35.96 on four bags of
name-brand coffee through a
Partner Store and get 1 percent
IBV (0.35). We choose to spend
$32.00 on four bags of Marley
Coffee and get 50 percent BV
(16 BV). Someone else might
buy name-brand detergent at
Drugstore.com for $6.99 (21
cents per load) at 4 percent
IBV (0.27 IBV). We choose to
buy Snap™ at $8.00 (13 cents per load) and get 65 percent BV (5.25
BYV). While we are both technically doing the Shopping Annuity, we
spent less money and got way more back in terms of volume.

SHOP Direct is another hidden gem. You're going to buy the same
products anyway, but by buying from SHOP Direct you get a break
on the price with way more IBV. For example, you can get printer
paper from a Partner Store for $6.99 and 1 percent IBV (0.07 IBV) or
you can go SHOP Direct and get it cheaper at $5.99 with 20 percent
IBV (1.2 IBV). Both ways are redirecting your spending, but if you
take the time to look for the highest return, you will all contribute
higher IBV and BV amounts, which makes your forced multiplier
stronger and everyone earn more money faster!

SHOP WEEKLY ON UNFRANCHISE.COM OR SHOP.COM!

The Shopping Annuity shouldn’t be something you think about —
it should just be the way that you buy stuff. Make shopping on your
website and through your business your habit. If you fully commit
to it, you will create new habits and learn how to save more money
while converting your spent money into an income.”

Carol Huegen, Executive Coordinator
“I got paid to go to Disney World! I went to Raise.com, bought Dis-

FOR THE FIRST TIME, |
FEEL LIKE WE ARE
FINALLY ON THE
WINNING SIDE OF
CONSUMERISM AND
HAVE A SHOT AT A LIFE
FILLED WITH CHOICES
AND A COMFORTABLE
RETIREMENT

ney eGift cards at a discount and used them to pay the balance I

owed on my trip at the Disney website.”

Trista Polo, Senior Master Coordinator

“My husband and I have always embraced the Shopping Annuity
concept, even before it had the name. I remember a coring we had
with our team. I got out a white folding table, and on one half of the
table, I piled all the exclusive Market America products we used. On
the other half of the table were all the products we purchased from
Partner Stores. It was a powerful visual — even for me. We made the
commitment to purchase from ourselves, because that is what any-
one with a business should do, right? To see all the products from
cabinets, closets, countertops and bathrooms — it really struck me.

Was there room for improvement? Absolutely.

When the Shopping Annuity Bonus Program came out, we really
dug in and decided to go for it. No exceptions. Period. In the begin-
ning of this absolute commitment we had a few occasions when we
spent a couple of dollars more to buy from ourselves or went a few
days longer than we wanted waiting for items to arrive.

That was just the learning curve, though. Since we plugged in and
learned how to take full advantage of the Shopping Annuity, those
things don’t happen anymore. Now that we know the “stacking”
tricks and the “buy three” trick, and we stay tuned in to the success
stories of other UFOs, we rarely pay retail and often beat the lowest,
best price anywhere on the internet. And our whole team gets paid.
With this commitment, we have hit every SABP since it launched.

Thank you for the Shopping Annuity. For the first time, I feel like
we are finally on the WINNING side of consumerism and have a shot
at a life filled with choices and a comfortable retirement.”

Fully converting your spending into earning involves a learning
curve, but the rewards reaped are well worth it. Make the commit-
ment to go all in with the Shopping Annuity! For more tips on con-
verting your spending into earning, go to shoppingannuity.com.

marketamerica A SHOP+<COM
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WHAT DOES THIS MEAN FOR MARKETERS?

How do you compete with the deluge of information fighting for your audiences attention?
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More love, more fans and more conversations without overloading

THE VALUE OF

VISUAL
STORYTELLING

A PICTURE IS WORTH 1,000 WORDS —
AND ABOUT 180 PERCENT MORE TO YOUR
AUDIENCE ON SOCIAL MEDIA.

BY KAITLYN HODGINS, DIRECTOR OF CONSUMER MARKETING

You may have heard the saying before: a picture is worth 1,000
words. There is no platform where this statement has a greater
meaning than on social media. Your content can generate up to
94 percent more views if you add compelling visual elements and
graphics.*

Using visual elements to enhance your social media post or blog
means much more than just slapping on a stock image. Just as
headlines and calls to action need to be carefully and thoughtfully
created, your visual content needs to be selected in the same man-
ner (if not with even more selectivity!). It is vital that your content is
high-quality, creative, attractive and representative of your products
or business. And when visual storytelling is used in the right way, it
can be one of the most effective marketing tools for your UnFran-
chise" Business. We know that this can seem daunting when you
have so many resources at your fingertips, so we came up with a few
tips to build your visual storytelling strategy on.

MAKE SURE THAT THE VISUAL CONTENT IS AUTHENTIC.

Your visual content will easily grab the attention of your audi-
ence. With the volume of information that is available to consum-
ers and social media users, it is of utmost important for a business
owner (that’s you, UnFranchise Owner!) to hold their attention in
a creative way. Audiences want real, candid moments — not boring
stock photos. You want to tap into your audience’s emotions to show
the significance of a moment.

Think: Sharing a photo of your adorable 10-week-old puppy de-
vouring its bowl of food that has PetHealth™ OPC-3 all over it —
don’t forget to include the product in the photo!

USE AN IMAGE THAT GENERATES A SENSORY RESPONSE.

Images go beyond communicating an idea or pleasing the eye
— they can bring back a memory, create warmth or want, or in-
spire. You want your audience to feel, hear and smell the imag-
es or the video. Crop your video or photo in a way that draws the
audience’s eye to where you want it to go and get personal with
the scenery (home, family, vacation) for a more impactful response.

Think: A newborn baby using one of the DNA Miracles" products
will catch the eye of any new parent out there and pique their inter-
estin the line.

Resources: *Hubspot, Social Media Examiner, ContentMarketinglnstitute.com

ﬂ\\
)l

(ISUAL STORVTELLING
<« THAT’SHOW.

your staff and resources?

Science tells us our noggins are wired to LDUEpictures‘ Almost half of our brain is
involved in visual processing, interpreting visuals in less than 1/10" of a second.

You koW WHAT ELSE Ou-BRAINSG LOVEZ STORIES. We can't help it.
We're compelled to organize information into a narrative,

SHOOT FOR VISUAL CONTENT IN VIDEO FORM.

85 percent of internet users in the United States watch online vid-
eos, and most of them from their mobile device. That means that
you are nearly always able to impact your audience with meaningful
visual content. Don’t be afraid to get in front of the camera and
share things that are important to your business. It is proven that
web users stay on a page (blog, profile, website) if there is engaging,
quality video content.

Think: Creating a Shopping Annuity" video that walks through
each room in your house, explains what the Shopping Annuity is
and how it can save you money and improve your family’s lifestyle.
Now that is some good video!

VISUAL CONTENT MUST BE RELEVANT AND APPROPRIATE.

We cannot stress this enough! If the visual content that you are
sharing or using in your marketing strategy is not relevant to you as
a human, the time of year, or the product or idea you are promoting,
there is no added value to that content. Some of our tips for this
are: choose bold images that illustrate your values, stay relevant to
current events and cultural moments in time, and be cautious about
being overly promotional during sensitive times like holidays or nat-
ural disasters.

Think: The right time to promote GlobalCare™ Plant Power with
a video of you using it in your own garden would be a fun weekend
spring time post, but not after a natural disaster in your area that
may have affected your neighbors.

If you are introducing a new product or idea, visual content is
more understandable. This opens up a world of opportunity to mar-
keting your UnFranchise Business.
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NEW MOTIVES® MAVEN MATTES introduce
an unparalleled matte finish in chic shades to
your collection. This luscious lip innovation w
handpi up artists for its rich
hues

shade at motivescosmetics.com.

Motives® Maven Mattes | Code: Varies | $21.95 Bl SHIPFREE aaue




30 SECONDS FOR
HASSLE-FREE
SUMMER TRAVEL

Before packing up and driving off to have some summer fun,
show your car some love and make sure you get there safely.
Add Friction Free 3000™ Engine Treatment to your motor oil
as directed for better gas mileage, reduced oil consumption,
and better overall engine performance’. Add Autoworks™ Fuel
Enhancer to your gas tank, as directed, for cleaner carburetors
and fuel injectors, a boost in power, and protection under the
hood. This do-it-yourself duo takes less than a minute, and can
ensure that your car is ready for the trip.

Find all your auto needs at SHOP.COM. IS SHIPFREE anssie

AUTOWORKS™ FUEL ENHANCER
Code: 6538 | (6538 $23.95

FRICTION FREE 3000™ ENGINE TREATMENT"
Code: 6530 | *C6530 | $23.95

‘Not recommended for oil filters with a pore site smaller than 20 microns.

KEEP AN EYE ON
YOUR VISION HEALTH
WITH ISOTONIX

Maintaining vision health is vital, especially during the aging process.
Isotonix® Vision Formula with Lutein is an isotonic-capable dietary
supplement designed to promote healthy vision throughout the aging
process. Help maintain the structural integrity of blood vessels

and capillaries, the membranes of cone cells in the eyes and lens
transparency, in addition to promoting the strength the cells of the
retina and promoting healthy oxygen and nutrient flow to the eyes
with this exclusive formula’.

Help keep your eyes healthy at SHOP.COM. [l SHIPFREE

ISOTONIX® VISION FORMULA WITH LUTEIN
CODE: 13042 | %C13044 | $40.50

The world s most cdvcnced nutroceuﬂccls -
— - - » e —
- — - " . —
g — e — ]



HELP OTHERS

BY SUZANNE HATHEWAY, CONTRIBUTING WRITER

missed the series on Facebook, go take a look at the transformation
at facebook.com/maCares.org.

Faith Cares helped its newest veteran and service dog, Matthew
Currin and Champ, when they completed their training and Champ
received his red vest with ma Cares embroidered on it. We made a
$5,000 donation to paw4people, for Matthew and Champ, in their
Pay-It-Forward program. This donation is used to provide another
dog for a person in need.

Red Dog Farm received another $5,000.00 check from ma Cares
to go toward the ma Cares Relief Fund to help animals in need. The
Relief Fund allows Red Dog to take in animals that they normally
would have to turn away, like Poppy, who was hit by a car and suf-
fered leg injuries, and was also heartworm positive. The fund gets
them the veterinary care needed and when they are ready they are
adopted into “fur-ever” homes.

In May, ma Cares began its school supplies collection with the
local police department for their school supply drive for over 2,500
children. We want to ensure that all children have the tools and re-

sources they need to have a fantastic learning school year!
If you attended the World Conference in February, you may have

MA CARES WAS VERY BUSY DURING THE FIRST QUARTER OF 2016!

ma Cares volunteers came together to help Susan Taylor, a wom-
an who has dedicated the majority of her adult life by giving gener-
ously to her community. Volunteers performed upgrades to Susan’s
home after she experienced a fire in her kitchen. Volunteers were
were able to re-purpose many of Susan’s belongings, along with a

seen and/or purchased one of our Faith Cares t-shirts. Make plans
now to visit our booth in August during the 2016 International Con-
vention to see these shirts in new colors along with other goodies we
will have for sale.

Our initiatives would not be possible without the generosity of our
many volunteers and you. Contact us at wecare@macares.org for

few new additions, to make her home a dream come true! If you information on how you can get involved!

To understand the craft of Philadelphia-bred rapper Warchyld is to know the road that the man born
Christopher Stoney took to becoming him. Early mornings of his childhood were spent under the
tutelage of his musician father practicing the songs of popular acts, until his discovery of the legendary
Run-DM.C. put him on the path to becoming an MC. Stoney spent years in recording booths honing
his style, until the violent streets of Philadelphia veered him off course and into a jail cell.

It was the wakeup call that he needed and in 2008, Warchyld seized control of his own fate. He took
his talents to Miami and absorbed the Southern hip-hop hustle and business culture that birthed
multiplatinum artists like Flo Rida and legacies like Cash Money Records. Soon after, he found himself
on magazine covers, Billboard charts and a regular in radio playlists of DJs like Power 99 FM's Cosmic
Kev, Hot 97's DJ Absolut, and the street’s favorite disc jock, Kay Slay, with whom Warchyld collaborated
for The Streets Is Back mixtape.

RECOMMENDED IF YOU LIKE: COMMON, NOTORIOUS B.1.G., RICK ROSS

VISIT GETCONQUER.COM/WARCHYLD

TO HEAR MUSIC FROM THIS EXTRAORDINARY TALENT

CONQUER

ENTERTAINMENT®

PHILLY'S BRIGHTEST SON

You could discover Conquer’s next Artist of the Month! B Visit getconquer.com to learn more.



THE REDESIGNED
TLSSLIM.COM

BY KAITLIN BRITZ, CONTRIBUTING WRITER

After months of hard work and dedication, we are pleased to announce the
launch of our new and improved website, tlsSlim.com! We’ve simplified our
site so that you can focus on what matters most, losing weight and feeling great
with TLS" Weight Loss Solution.

With a fresh new look, more features and updated content, our website is
now on the cutting-edge of technology — just like our products. In addition to
these changes, tlsSlim.com is now subscription-free, giving you access a wealth
of weight loss information, including videos and menu plans, completely free
of charge.

The remodeled website is designed to provide the ultimate user-friendly ex-
perience with improved functionality throughout, including a brand new lay-
out to ensure easier and quicker navigation for both our current and new cus-
tomers. For a more consistent user experience, the website was created with
a mobile-first approach to ensure comfortable viewing on mobile devices of
all types and kinds; so you can purchase products, watch videos or download
infographics with ease while traveling on business or relaxing on the beach.

Another upgrade to the website is the inclusion of social media buttons on
every page, allowing you to share all of our content on social media. Now you
can promote your business with ease by sharing content, such as a TLS Suc-
cess Story, directly from tlsSlim.com!

THE NEW TLSSLIM.COM FEATURES:
e Personalized weight loss plans and supplement recommendations
e Educational videos
e BMI and body fat calculators
e TLS success stories
* Health and wellness blog
e TLS 21-Day Challenge page
 Printable grocery lists
* Online parties
¢ TLS downloads, and so much more!

Discover your weight loss solution with the new and improved tlsSlim.com!

N(TLSER

- -

AboutTLS *  21-DayChallenge  Success Stories Resources *  Shop

ed by MARKET AMERICA | SIGN UPfor TLS Updates

LOW GLYCEMIC-IMPACT EATING

It's about eating right not eating less

| LEARN MORE

APPLY NOW AND BE ENTERED TO WIN VIP FLOOR SEATS TO #MAIC2016
New Business Edition cardholders who apply through 7/15/16 will be entered
into a random drawing! Details on UnFranchise.com.

SHOP-COM®

powered by marketamerica

>

]

SIMPLE. EASY. SMART.

Shop smarter with the SHOP.COM Business Edition MasterCard
for UnFranchise® Owners and SHOP.COM Platinum Consumer
MasterCard for Preferred Customers!

SHOP-COM"™

SHOP.COM™ Business
Edition MasterCard’ for
®Jd UnFranchise Owners

+ 1% BV on all qualifying purchases every day
« 50 BV BONUS after first $500 in qualifying transactions*

+ 50 BV BONUS for each of your customers who gets our SHOPCOM Platinum
Consumer MasterCard

+ 0% introductory APR on purchases and balance transfers'
+ NO ANNUAL FEE

EURUEEER At SHOP.COM™ MasterCard’
e ) for Preferred Customers
« Earn extra 3% Cashback for every $1 spent on qualifying purchases of
Market America products on SHOPCOM every day

« Earn 1% Cashback for every $1 spent everywhere MasterCard is accepted,
every day?

« $25 Cashback BONUS after first $500 in qualifying transactions*
- NO ANNUAL FEE

Apply today at UnFranchise.com > My Account > My
Services (UnFranchise Owners) or search “MasterCard” on
SHOP.COM (Preferred Customers) and earn as you shop.

See all Rewards Terms and Conditions and more information on rates, fees, costs, conditions,

limitations and Annual Percentage R at unfranchise.com > My Accoun My Services >

The SHOPCOM Business Edition M ions posted to the account

within the first three billing cycles. Other terms and conditions See all

Card link at the top of the SHOP:

Conditions by clicking the

Bankcard®, a division of First National Bank of Omaha, pursuant to a license from N

International Incorporated. MasterCard and the MasterCard Brand Mark are registered t

of MasterCard International, Incorporated



GOODBYE,
SUN BURN.

Cellular Laboratories® De-Aging Sunscreen Broad Spectrum SPF 50+
contains four active sunscreen ingredients that protect the skin from

the damaging effects of UVA/UVB rays and the signs of aging caused by
the sun. Shield yourself from the harsh rays of the sun, which can cause
burning, reddening and premature aging with this paraben-free formula.

Cellular Laboratories®
De-Aging Sunscreen Broad
Spectrum SPF 50+

Code: 11201 | $44.95

CellULdrR

laboratories®

s ' Shield yourself at SHOP.COM
or motivescosmetics.com.

3] SHIPFREE avauae

DON’'T MISS A BEAT

Poor cardiovascular health is one of the leading causes of death
and illness in the United States, accounting for one out of every
two deaths in both men and women. Poor cardiovascular health is
becoming a worldwide epidemic.

Maintaining healthy cholesterol and triglyceride levels is important
to the overall health of the cardiovascular system. Because high
cholesterol levels can be dangerous, it is important to maintain
healthy levels of cholesterol, both the good and the bad, in the body.
Heart Health™ Advanced LipiTrim® Ultra is a powerful antioxidant
that helps promote delivery of healthy levels of LDL throughout
the body; promotes a normal rate of cholesterol production; helps
maintain healthy levels of total cholesterol, LDL
= cholesterol and triglyceride levels; and promotes
l the normal synthesis of triglycerides in the liver.*

Love your heart at SHOP.COM. [l SHIPFREE wnisois

HEART HEALTH™
ADVANCED LIPITRIM® ULTRA
CODE: 13848 | $49.95

*These statements have not been evaluated by the Food and Drug Administration. This product(s) is
not intended to diagnose, treat, cure or prevent any disease.



62,999 IN COMMISSIONS AND MANAGEMENT BON USES WITHIN A FOUR WEEK PAY CYCLE

BY, BC

*The examples of income shown for each of the UnFranchise Owners featured in Power People are not intended to be representative of the earnings of any specific class of Market America UnFranchise Owners,
nor are they intended fo represent that any given UnFranchise Owner will earn income in that amount. Rather, the income figures testify to the results which have been accomplished by UnFranchise Owners who
have devoted time, talent, hard work and a willingness to follow the UnFranchise proven business plan in building their Market America businesses. The success of any Market America UnFranchise Owner will

depend upon the-amount of hard work, talent and dedication that he or she devotes to the building of his or her Market America business.



It has been an incredible journey for the past 16 years, and I have
God to thank for this amazing opportunity. Hallelujah and praise
the Lord!

When we achieved Field Vice President, I shared some words that
God impressed upon me: as Moses was chosen to set his people free,
JR was chosen to help all financial strugglers. I am sharing them
again because I still stand by these words. JR’s incredible vision and
Market America have led many of us to our financial freedom. Yet,
in truth, words are not enough to describe how thankful Joseph and
I are for this.

As a gospel singer, my passion is to travel the world for mission-
ary conferences. Prior to immigrating to Canada, I performed every
week and worked with many churches in the Asia-Pacific region.
During this time, Joseph had a well-paying job which allowed me
to fulfill my passion worry-free. What a perfect arrangement for
me! However, this all changed shortly after we moved to Canada 23
years ago.

Our optimism and hopes for a good life began to fade quickly once
we settled down in Vancouver. In the first few years, it didn’t feel so
bad as we had some savings to tide us over while Joseph sought a
permanent job. Yet, my husband encountered obstacle after obsta-
cle with finding a suitable job. Boy, did those savings disappear real
fast! My three children were also growing up so quickly and would
soon need financial support for post-secondary.

Then in 1997, 1 learned about Market America. A friend intro-
duced me to the products and I loved them. Even with such good
results, I was skeptical to pursue this business venture but joined as
a user anyway. By 1999, our financial situation was in dire straits.
For months, I desperately sought God for help and throughout this
time of fervent prayer and faith, I always felt a divine nudge to fur-
ther explore the Market America business. When I finally took a leap

of faith and gave the business plan a serious look, I was amazed. I

realized the business plan was

WHEN | FINALLY TOOK A
LEAP OF FAITH AND GAVE

incredible, and with the team-

work it incorporated, it was

more than possible to solve our
financial problems. Through
our years of hard work, Joseph
and I stand witness to our be-
Lief that MA is a vessel of God’s
grace to help lift everyone from
their financial problems.

Last year, JR made the
business more powerful by in-

THE BUSINESS PLAN A
SERIOUS LOOK,  WAS
AMAZED. | REALIZED
THE BUSINESS PLAN
WAS INCREDIBLE, AND
WITH THE TEAMWORK
IT INCORPORATED,

IT WAS MORE THAN

troducing the incredible and

POSSIBLE TO SOLVE OUR
FINANCIAL PROBLEMS.

revolutionary concept of the
Shopping Annuity”. What is
this all about?

In Chinese we say, “take your daily spending and find a way for the
money to return to your pocket.” This is exactly what this concept
embodies. My son, as a young mechanical engineer, looked at this
and realized the power of the Shopping Annuity. He told us, “Mom
and Dad, since I shop online anyway, with this concept I can save
money by earning money. Wow! That’s simple.” He became a believ-
er, and started getting his friends on board.

I am grateful to God for all His blessings. Through ma"/
SHOP.COM, I feel that I can be a vessel of blessings to others in fi-
nancial need, and also have the financial ability to travel worldwide,
fulfilling my missionary work.

As always, I would like to thank JR and Loren, the Corporate
Team and all my business partners. If you have this opportunity in
your hands, grasp it, treasure it and make your dreams come true.
May God bless everyone and Market America!

marketamerica A SHOP+<COM
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QUN LI & AIGUO LU

RECEIVED $18,000 — $24,999 IN COMMISSIONS AND MANAGEMENT BONUSES WITHIN A FOUR WEEK PAY CYCLE.*

e

UFO Mag: How long have you been in the business?
Li & Lu: In December of 2005, we became UnFranchise Owners,
and we started to focus on our UnFranchise Business in February

of 2008.

UFO Mag: Outside of being a UnFranchise Owner, what is your occupa-
tion? If you are a full-time UnFranchise Owner, when did you make the
transition from the 9-5 to being a full-time entrepreneur?

Li & Lu: Aiguo Lu was full-time engineer at a world famous automo-
tive company located in Toronto, Canada for 10 years. He quit his job
on Feb. 19, 2015. Qun Li quit her job and started being a full-time
UnFranchise Owner in February of 2008.

UFO Mag: Tell us about your family.

Li & Lu: Both of us were engineers in China. We immigrated Cana-
da on Sept. 17, 2004. Now we are full-time UnFranchise Owners.
My son James is a student at the University of Toronto and also is

our business partner. My mom lives with us.

UFO Mag: What are some of your personal goals?
Li & Lu: We want to be Executive Directors by Nov. 28, 2016. We
want to enjoy holidays four months yearly and travel around the

world with a group of positive people.

UFO Mag: What are some of your business goals?
Li & Lu: We want to help our team have four Directors, eight Na-

tional Supervising Coordinators and 16 Supervising Coordinators
in the next three years. We try our best to help more people to find
freedom like us. Our business will exist all over the world.

UFO Mag: If you could give three key points to help share the business
and what it's done for you, what would they be?

Li & Lu: A. Have a positive attitude. B. Focus on the goal. C. Do the
UFO program/SABP with your team.

UFO Mag: Have you been a challenge winner? Or recognized at any lo-
cal, regional, or national events?

Li & Lu: We were President’s Challenge winners in August of 2009,
have reached UFO status 20 times, and hit the SABP all four quar-
ters in 2015.

UFO Mag: What is your best moment, so far, with Market America and
the business?

Li & Lu: The best moment was when ma acquired SHOP.COM in
2010. We hope to have SHOP.COM all over the world ASAP. It’s
time to let people know that Market America | SHOP.COM is a
real way for average people to realize their dreams — both in terms
of financial dreams and time freedom — in this challenging world.

UFO Mag: How has the NMTSS helped build your business?
Li & Lu: It’s necessary to leverage with the NMTSS; we cannot be
successful without it.

UFO Mag: Is there anyone you would like to thank for contributing to
your success?
Li & Lu: We want to thank our sponsor, Yiqun Wu, our team, JR and

the Corporate Team.

]

*The examples of income shown for each of the UnFranchise Owners featured in Power People are not intended to be representative of the eamings of any specific class of Market America UnFranchise Owners, nor are
they infended to represent that any given UnFranchise Owner will earn income in that amount. Rather, the income figures testify to the results which have been accomplished by UnFranchise Owners who have devoted fime,
talent, hard work and a willingness fo follow the UnFranchise proven business plan in building their Market America businesses. The success of any Market America UnFranchise Owner will depend upon the amount of hard

work, falent and dedication that he or she devotes fo the building of his or her Market America business.
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PRIME

ANTI-AGING NUTRACEUTICALS

The prostate gland plays a critical role in men’s health. Maintaining optimal prostate health is essential in maintaining overall health, '
sexual function and quality of life. Nearly 90% of men will experience some form of prostate discomfort. It is critical for men to take steps :
to promote optimal prostate health throughout their lives. Prime™ Prostate Defense Formula’s unique formulation helps to maintain
normal and healthy prostate size and function, and helps to inhibit mild inflammation associated with the aging process.*

Take the next step to a healthier prostate with Prime Prostate Defense Formula at SHOP.COM. [Ed sHIPFREE
PRIME™ PROSTATE DEFENSE FORMULA | CODE: 13260 | $48.95

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure or prevent any disease.

MER FUN

UTOWORKS WAY

459

Savings Enjoy a spotless car all summer long at SHOPCOM.

Autoworks Exterior Car Wash: Cleans your car with a streak-free shine
Autoworks Shimmering Polish: Maximizes your car paint’s brilliance and reflection
Autoworks Tire & Wheel Cleaner: Gently breaks down dirt and grime and gives your tires and wheels the thorough cleaning they deserve

Autoworks Car Wash Promo Pack | Code: 65625P | %C65625P | $36.75 | [ SHIPFREE




BING WANG

RECEIVED $18,000 — $24,999 IN COMMISSIONS AND MANAGEMENT
BONUSES WITHIN A FOUR WEEK PAY CYCLE.*

Eleven years ago, when I was sitting in Alicia Quan’s kitchen
to sign up for this business, I never ever thought that it would
transform my entire life. Like many people stuck in the suburban
middle class, I was just looking for an opportunity to relieve some
financial pressures. And for a long time that’s exactly what Market
America was to me.

After I went through some personal trauma, my idea of what
Market America was and what it could do for my life began to
change. First and foremost, I believe in our products, and it’s this
strong belief that led me to really investing myself in this business.

Market America has given me so much. Beyond the obvious fi-
nancial gains and our fantastic products, it’s taught me so many
more intangible things that I will carry with me for the rest of my
life. Market America taught me how to set goals, and, more impor-
tantly, how to accomplish them. Market America has given me the
chance to meet new people, and the wisdom to recognize that we
can learn something from everyone we meet. Beyond just giving me
the financial means to live the life that I want, Market America has
inadvertently evolved me as a person.

I never thought that I would achieve this level of success. The
biggest goal I ever imagined for myself was building just one Busi-
ness Development Center. That’s all I wanted, but now that I've
achieved that it’s become so much more than that. I want to help
people, not just myself. Whether it’s through introducing our prod-
ucts to those who need them or helping my team achieve their
goals, I want to keep going.

I really appreciate the NMTSS. This system changed the way 1
think and that is huge. It turned me into a business woman. Each
training contributed to how I view problems and taught me how to
solve them. I will always be a student in this system. Not only does
it teach you how to succeed, it inspires you to do better and to be
better. When you hear so many success stories weaved with hard
work, diligence, and passion, it fuels you to reach the next level.

Also, I want to thank JR for his Shopping Annuity” Bonus Pro-
gram; this concept gives everyone an opportunity. It changes what
we already do — which is to shop — into something that also gen-
erates income for ourselves. All we need to do is convert spending

into earning, connect people, and collect buying power.

Lastly, but most importantly, I want to thank every single one of
my business partners; I would have never come this far without all
of your support and hard work. And thank you to the best possi-
ble business partners a girl can ask for: Jana and Elaine! There is
nothing better than to succeed alongside the people that came up
with you.

This business is what you make of it. For every drop of blood,
sweat, and tears you put in the system, it will eventually pay you
back in dividends of laughter, joy, and self-fulfillment. If you work
hard and allow JR’s vision to guide how you work, you will succeed.

*The examples of income shown for each of the UnFranchise Owners featured in Power People are not intended fo be representative of the earnings of any specific class of Market America UnFranchise Owners, nor are

they intended fo represent that any
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Market America business

ren UnFranchise Owner will earn income in that amount. Rather, the income figures tesfify to the results which have been accomplished by UnFranchise Owners who have devoted time
fo follow the UnFranchise proven business plan in building their Market America businesses. The success of any Market America UnFranchise Owner will depend upon the amount of hard
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QUNYING HE

RECEIVED $18,000 — $24,999 IN COMMISSIONS AND MANAGEMENT
BONUSES WITHIN A FOUR WEEK PAY CYCLE.*

UFO Mag: How long have you been in the business?
He: I have been in the business since July of 2011.

UFO Mag: Tell us about your lifestyle.

He: Aside from work, I love to travel with my family, watch movies,
read and relax at the local parks — which all rely on the stability of
my UnFranchise income.

UFO Mag: What are some of your personal goals?

He: T aspire to take better care of my parents and my family by cre-
ating a better environment for both of them with the UnFranchise
Business. I hope to improve the lifestyle of everyone around me to
the best of my ability.

UFO Mag: What are some of your business goals?

He: I dedicate myself to expanding my UnFranchise Business using
the NMTSS. I strive to build a team that will be the foundation of my
success. And in the process, I will do my best to help the colleagues
in need on my team and move forward together.

UFO Mag: If you could give three key points to help share the business
and what it's done for you, what would they be?

He: First, the UnFranchise Business has truly given me freedom and
stability in my everyday life. Second, it has given me a direction for
the future, creating an obtainable American dream. Lastly, it has
helped me gain the patience, generosity, gratitude and determina-
tion that I rely on in order to succeed today.

UFO Mag: What is your best moment, so far, with Market America and
the business?
He: The most unforgettable moments have been when my friends
achieve the business success that they deserve. I especially loved
when JR gave a speech for me at the International Convention.
Attending the Market America International Convention became
a moment in which I knew that this business was the breakthrough
opportunity that I had always been looking for. I believed in the
potential of the business and my own ability to expand it and con-

tinuously gained success from my perseverance. I owe my success to

the founder of Market America and all the helpful hands in my life.

UFO Mag: Is there anyone you would like to thank for contributing to
your success?

He:I would like to thank JR for founding Market America and pro-
viding ordinary people like me with an entrepreneurial platform.
I'm also grateful to my supervisor, Jessica, who recommended the
business to me, and every colleague I have had the fortune to work

with in my team.

*The examples of income shown for each of the UnFranchise Owners featured in Power People are not intended to be representative of the earnings of any specific class of Market America UnFranchise Owners, nor are
they infended to represent that any given UnFranchise Owner will earn income in that amount. Rather, the income figures tesfify to the results which have been accomplished by UnFranchise Owners who have devoted time,
talent, hard work and a willingness to follow the UnFranchise proven business plan in building their Market America businesses. The success of any Market America UnFranchise Owner will depend upon the amount of hard

work, falent and dedication that he or she devotes to the bu\\dmg of his or her Market America business
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Take care of your skin from the inside out. Isotonix OPC-3® Beauty Blend helps maintain skin health at the cellular level, nourishing
and rejuvenating skin cells with some of the finest antioxidants available today. This unique blend is formulated to promote skin
elasticity, support healthy collagen production, replenish essential vitamins and minerals for the skin, and provide the skin and
body with improved antioxidant defenses.
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MEET OUR DIRECTORS

DREAM

STEVEN & MARY HU

RECEIVED $18,000 — $24,999 IN COMMISSIONS AND MANAGEMENT BONUSES WITHIN A FOUR WEEK PAY CYCLE.*

UFO Mag: How long have you been in the business?
Hus: I have been with Market America for 14 years.

UFO Mag: Outside of being an UnFranchise Owner, what is your occu-
pation? If you are a full-time UnFranchise Owner, when did you make the
transition from the 9-5 to being a full-time entrepreneur?

Hus: Prior to Market America, I was a business owner operating three
photo shops. After three years of working part-time with Market Amer-
ica, and due to the new technology that had affected the photo indus-
try, I decided to give up my 16 years of traditional business to work
full-time on my Market America business.

UFO Mag: What do you and your family like to do for fun/recreation?
Hus: Even though we are fairly busy and travel often, we would like
to keep an active life with hiking, walking, and bowling.

UFO Mag: Tell us about your lifestyle.
Hus: This business has allowed us to travel more and spend more
time with loved ones. We have been able to mix leisure and work
while enjoying what we do as well.

UFO Mag: What are some of your personal goals?

Hus: Our goal is to obtain peace of mind, pursue our own personal
growth, and to achieve financial and time freedom while helping
many others to do the same.

UFO Mag: What are some of your business goals?

Hus:Now that we have achieved the Director level, our next goal is
the help 10 more partners to complete their first BDC other than
the eight who have done so.

UFO Mag: If you could give three key points to help share the business
and what it's done for you, what would they be?

Hus: We know that in order to obtain a good lifestyle, one has to have
time and financial freedom. But more importantly, one has to be in
good health to do so. Unfortunately, it is very hard to obtain all three
if you are working for other people or working as a small business
owner. Market America has given us a chance to have an optimum
lifestyle through our products and our MPCP.

UFO Mag: Have you been a challenge winner? Or recognized at any lo-
cal, regional, or national events?
Hus: We have been UFOs and Certified Trainers multiple times.

UFO Mag: How has the NMTSS helped build your business?

Hus: Since we have developed an international organization in eight
different countries, the NMTSS has provided us with the standard-
ized and uniformed training
system which has helped us
educate our partners so that
we can all communicate on
the same page.

UFO Mag: Is there anyone you
would like to thank for contrib-
uting to your success?

Hus: Over the years, my men-
tors such as James Kuo, Mar-
ian Kuo, Teling Chou and
Emily Cheng have given me
an enormous amount of guid-
ance, support and encourage-
ment in order for me to over-
come all the obstacles and

challenges along the way.

*The examples of income shown for each of the UnFranchise Owners featured in Power People are not intended fo be representative of the earnings of any specific class of Market America UnFranchise Owners, nor are
they infended fo represent that any given UnFranchise Owner will eam income in that amount. Rather, the income figures testify fo the resulis which have been accomplished by UnFranchise Owners who have devoted fime,
talent, hard work and a willingness to follow the UnFranchise proven business plan in building their Market America businesses. The success of any Market America UnFranchise Owner will depend upon the amount of hard

work, talent and dedication that he or she devotes to the bu'\\d'mg of his or her Market America business
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YOUR BACKYARD
NEVER LOOKED BETTER

Give. your backyard the Iush greens and sparkllng
,blues that dreams are made of wrth GIobaICareTM .
These nontoxrc formulas of naturally occurrrng
enzymes encourage beautlful lush. lawns and plants
“and sparkling, clear pools and s spas Wlthout the need s
for toxic chemrcals

GlobalCare™ Lawn Power | Code: 6519 (two bottles) | $46.95
GlobalCare” Plant Power | Code: 6515 (single bottle) | $15.50
GlobalCare™ Pool & Spa Cleaner | Code: 6511 (single bottle) | $25.95

GET THE NEIGHBORS TALKING AT SHOP.COM. [Ei] SHIPFREE s
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GlobalCare

Enzyme-Based ® Earth Friendly




CARIN & LEE ROBERTS

RECEIVED $18,000 — $24,999 IN COMMISSIONS AND MANAGEMENT BONUSES WITHIN A FOUR WEEK PAY CYCLE.*

Six years ago when I started growing my TLS"/UnFranchise"
Business I heard often that “life begins at Director.” I had no idea
what that actually meant, but it sounded great, as I am passionate
about living my life, so I decided to make that my goal and create
action plans to hit a new UnFranchise Level every year. Little did
I know at that time what that truly meant, how many lives I would
have to invest in, and what I would have to become in the process
to reach that level of growth.

All T can say to explain it is that this business takes you on an
incredible journey — you get to see and be a part of amazing trans-
formations in people’s health and quality of life; you meet amaz-
ing, like-minded people who become your best friends and your
business partners; you fall down and you get back up and become
stronger and more resilient than you were before.

You #FindYourFit and you become #unstoppable. 1 look for-
ward to seeing what the upcoming year has to bring my life and my
team. A new adventure and a new level of life awaits us all. I feel
blessed to be on this journey with all of them and to be a part of
the mission to help grow TLS to 100 million as Dennis Franks put
out to us as TLS Trainers, which means changing the health and

quality of life of thousands more people!

*The examples of income sho

rs featured in Power People are not infended to be r tative of the eamings of any ific class of Market America UnFranchise Owners, nor are
they infended sent that any given UnFranchise Owner >me in that amount. Rather, the income figures testify to the results which s y
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POWER
PEOPLE

The following UnFranchise® Owners have advanced fo a higher
UnFranchise Level from October 16, 2015 — December 4, 2015.

*The examples of income shown for each of the UnFranchise Owners featured in Power
People are not infended to be representative of the earnings of any specific class of Market
America UnFranchise Owners, nor are they intended to represent that any given UnFranchise
Owner will earn income in that amount. Rather, the income figures testify to the results which
have been accomplished by UnFranchise Owners who have devoted time, talent, hard work
and a willingness to follow the UnFranchise proven business plan in building their Market
America businesses. The success of any Market America UnFranchise Owner will depend
upon the amount of hard work, talent and dedication that he or she devotes to the building
of his or her Market America business.

EXECUTIVE SUPERVISING
COORDINATOR | $15,000

Received in commissions and management bonuses within a four week pay cycle.

Not Pictured: Xiulan Liu NY, Ye Liu, MA

NATIONAL SUPERVISING
COORDINATOR | $10,000°

Received in commissions and management bonuses within a four week pay cycle.

Wenyu Hu

Warren, NJ

My husband and | are just ordi-
nary people with very limited
resources, but we want to make
a life instead of just making a liv-
ing. We never thought a simple
decision not long ago could our
lives and the lives of many others.
We are so fortunate to be able to
enjoy the journey with so many
old and new friends, and we are
so happy that we can explore our
potential and find freedom to-
gether with our friends.
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NATIONAL SUPERVISING
COORDINATOR | $10,000°

Received in commissions and management bonuses within a four week pay cycle.

Yue Chang Kuang
Burnaby, BC
Using ma® products totally

changed my concept of nutrition!
Becoming an UnFranchise® Own-
er allowed my business sense to
come alivel Helping each other
made me more confident! | am
on my way to reaching true finan-
cial and time freedom. | sincerely
thank JR — the miracle creator,
all my upline mentors, who al-
ways keep me on the right track
and my powerful support team
with super positive attitudes! My
partners and | will keep learning,
practicing and growing together!

Not Pictured: Shijing Lai NY, Jack Li, MA, Haibo Zhao, CA

SUPERVISING
COORDINATOR | $7,500°

Received in commissions and management bonuses within a four week pay cydle.

Yunqui Chang
& Run Xuan Shao
Revere, MA

It's my honor to be here. | have
learned the importance of having
a dream, reaching for your goals,
and believing in yourself along
the way. | gained a strong team
with teammates who will always
support me and stand by my side.
I ' want to thank my family, my
sponsors and my team members
for supporting me, and Market
America for giving me this price-
less treasure.
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The following UnFranchise® Owners have advanced to a higher UnFranchise Level from October 16, 2015 — December 4, 2015.
marketamerica.com > powered by people > power profiles

SUPERVISING PROFESSIONAL
COORDINATOR | $7,500 COORDINATOR | $4,500

Received in commissions and management bonuses within a four week pay cycle. Received in commissions and management bonuses within a four week pay cycle.

Aihua Huang
Flushing, NY

| am restaurant owner. | love Mar-
ket America because of the won-
derful products and because it
offers us unlimited opportunities
to achieve our goals and dreams.
The most important part is that
the business gives us financial
independence and a positive at-
titude in life. It also helps me to
achieve personal growth and suc-
cess. Thank you to all of the peo-
ple who helped me throughout
the years in the business.

Bing Liu

Southlake, TX

Market America came into my
life when | least expected it. | am
excited to live life to the fullest!
My ma® journey has been way
beyond my expectations; | never
thought I could quit my job at a
young age. The personal growth,
health, friendship and recogni-
tion make my life so meaningful.
Many thanks to my mentors, lead-
ers and my outstanding team; |
look forward to reaching the top
with my GoNows!

Yan Wang
West Covina, CA

| have a healthy life and work
hard. | want to make my group
stronger and achieve the best. |
believe success in the business
is accomplished by telling others
what you are doing, introducing
others to the products and the
UnFranchise® Business, and al-
lowing yourself to become a nice
person — sometimes personality
makes you successful. | am thank-
ful to everyone who helped me
get this far.

Chunxia Deng

Hackettstown, NJ

Thanks to Market America for giv-
ing me the opportunity to earn
ongoing income while having
fun with my children. Through
this business, | have met a lot of
positive and grateful people. They
became not only my friends, but
also my family! I want to thank my
sponsor Becky for introducing the
business to me. The system truly
works for everybody as long as
you work on it!

Gerome Ferreira
Poughkeepsie, NY

When | started the business, |
was extremely un-coachable and
egotistical. | thought my profes-
sional background and the way
I was were sufficient to build
my own business on my own.
After several mistakes, | realized
that the system is the key to this
business. Working with my senior
partners and listening to them
has allowed me to succeed. Suc-
cess is not easy but hard — and
definitely worth it. Thank you,
Market America.

Yongxian Gao

Monterey Park, CA

Two years ago, a UBP woke me up.
I saw that the Market America sys-
tem works very well. Then, Con-
vention touched my heart. JR said
that this business is for ordinary
people. He helped me believe in
my future. | believe that one day,
time freedom and financial free-
dom will happen to me. | love JR,
Loren, the Corporate Team and
Market America forever. | love my
business, my team and my part-
ners. Thank you!

Not Pictured: Lan Gao CA, Jiani Li, CA, Baoli Liu, CA, Qinxian Pei
CA, Huadli Tang, CA, WenxiYong, CA
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The following UnFranchise® Owners have advanced to a higher UnFranchise Level from October 16, 2015 — December 4, 2015.

marketamerica.com > powered by people > power profiles

PROFESSIONAL COORDINATOR | $4,500°

Received in commissions and management bonuses within a four week pay cycle.

Joyce & Robert Jenkins
Fairless Hills, NY

Through exposure to the NMTSS
we quickly became aware that
the UnFranchise® Business Devel-
opment System is a much better
investment for us than our tradi-
tional business. The result of fol-
lowing this proven business plan
has allowed us to transition from
our original intent of using the
MPCP as a retirement account,
to that of a primary source of in-
come and has allowed us a flex-
ible lifestyle. Not a day has gone
by where our ma® business has
not blessed and afforded us options that we never dreamed possible.

Clemant Siu & Wanyi Chen
Sarasota, FL

I was a graphic designer. | left my
job and devoted myself to the
UnFranchise® Business full time
in 2008. Because of my Market
America business, | can travel
everywhere with my team, my
family and my friends. Thank you
to Market America, JR's family
and the Corporate Team. Special
thanks Jeremy Fennema, Sar-
ah Rose Stack, Vikki Lee, Joanne
Hsi, Dolly Kuo, all the leaders and
my team for helping me grow
my business.

Michelle Tran & Thomas Duong
Fountain Valley, CA

We both work full-time for a retail
pharmacy. We build our UnFran-
chise® Business at any available
time, about 15 hours per week.
| love to see my team growing
and members making money
from commission checks. Be per-
sistent; never quit. Build good re-
lationships with everyone. Believe
in what you are doing. By doing
those things you can succeed. |
want to thank my sponsors Thuy-
Linh Nguyen and Andrew Doanh
Nguyen, and senior partners Elain
Tam and Andy Dao Le.

Lijuan Wang &
Jianhua Zhang
Edmonton, AB

We started our UnFranchise®
Business in 2013 because we
loved the Isotonix® products.
Market America really provides
a wonderful platform for all Un-
Franchise Owners who want
to change their lifestyles and
find financial success. We really
appreciate everything that JR,
my senior partners, leaders and
our dear team have done for us.
We will keep doing our best to
work with our team members to
achieve the goal of financial independence and time freedom.

Zhenzhen Zhang
& Deguang He
Newton, MA

My advice is to use products,
suggest products, keep studying,
attend events, host corings, listen
to webinars and audios, and keep
sharing this business with other
people.

Not Pictured: Rex Abergas ON, Yuehong Chang, CA, Kwan
Cheuk, CA, Jiazhong Dong & Yuying Wong N, Guixiang Du,
CA, Bing Feng, CA, Qinghu Huang CA, Qing Jiang, MA, Ying Liu,
BC, Sophiafy Shen CA, Yuhong Song, CA, Xinmin Yue, /N, Ying
Zhong, AB
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The following UnFranchise® Owners have advanced to a higher UnFranchise Level from October 16, 2015 — December 4, 2015.

marketamerica.com > powered by people > power profiles

SENIOR MASTER
COORDINATOR | $3,000

Received in commissions and management bonuses within a four week pay cycle.

Vivian Cai
Markham, ON

This is the only proven system to
help average individuals obtain
an above average, ongoing in-
come. | never would have been
able to help people live the lives
of their dreams, but here | can
connect them with the opportu-
nity to do so. There are too many
people | need to thank! | have to
thank all the senior partners that
held my hand step by step and all
my team that took a leap of faith
with me to join me in this journey.

Cathy Nguyen-Lu
Mississauga, ON

| want to be a successful Market
America UnFranchise® Business
Owner so that | can have the time
and financial freedom with my
family. I know | am on the right
path. A special thanks to Debbie,
and my best friend Mika, who be-
lieved in me from the start. Also,
my senior partners, friends and
family who have supported me
and encouraged me to achieve
my goals. | could not have done
this without my awesome team.

Not Pictured: Jing Bai ON, Yanmei Bao AB, Jin Chen NY, Stefan
Cheung ON, Fangfang He N\, Jan Li NY, Zhigiang Ma CA, Ty
Tran CA, Huaci Wu NY, Gaoyan Xiao CA, Wencui Xiao CA, Hong
Yang NY, Brian Yen GA, Yantao Zeng CA, Jiao Zhang CA, Ying
Zhang PA, Yuzhen Zhang CA, Jing Zhao CA, Zhuying Zhou ON
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MASTER
COORDINATOR | $2,100

Received in commissions in excess of 2,100, including management bonuses.

Peter-Eli Gonzales
Scarborough, CT

Xuhua Du
Cheshire, CT

Danuta Kadlof
Clinton, CT

Hang Ho
Grand Prairie, TX

Lily Looc

Sacramento, CT

Ying Liv
Richmond Hill, ON

Fatima & Nazim Mohamed
Bayside, NY

Stephen Mercer
Hamilton Square, NJ
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The following UnFranchise® Owners have advanced to a higher UnFranchise Level from October 16, 2015 — December 4, 2015.

marketamerica.com > powered by people > power profiles

MASTER EXECUTIVE KRISTIN JIANGSHAN LAI ~ QC
COORDINATOR | $2,100° COORDINNIOR 15 i,
Received in commissions in excess of 2,100, including management bonuses. $1.,500% BING FENG CA  LIJUANLAU PA
o XUEMING FENG ~ NY  KAY KAY LE CA
JESSICA AHLERS NIy aNpa SYLVIA LE CA
NAAN - CA FIGUEROA NJ  KOKKHENGLEE QC
3 315{“(/[) i EE BASC ;ff: NORMA FLORES ~ TX  LUSHA LEE CA
’ i SAMUEL PING WING LEE  BC
JINXIA BAL eA FRANKLIN FL.  SOONIL LEE ON
TAMMY M & YANG GAO NY  STEPHANIE
BRIANBEEBE MO pppnt GEAR AZ LEWANDOWSKI W1
STACY BENISH NI 1 vis cONZALEZ  NY  BENJIAO LI ON
RENEE BERRY NIy \N Gosz WI  DONGSHENGLI  OR
MINDY BIGENHO €A g o HULLL oA
g RUIBIN Qe GOUDREAU MA  IDDY LI NY
ﬁl | K%&g‘g Ny  ARLENE JIA LI MA
- o GREGORIO NY  JIANGJUN LI CA
Sinda Salim Bing Shao iy o SABINA JIE LI ON
. ‘ GROCHOWSKI ~ NY  JING LI NY
Ottawa, ON Sunnyvale, CA RAQUEL BUELLA — ON- y N0 yAN GU CA  JINGLI GA
FAITH JIANHONG GUO  OH  LINJIE LI CA
BURTAMEKH —CA . Njr oo CA  MARYLI NJ
JILL CAPALBO CT " X1a0nA cuo ON  YUNLI CA
FEL:;’EALHO o SHAZIAHABIB  ON  JIEZHENLIANG  BC
- i : DOROTHY XIAOJIA LIANG  BC
S':ilélxggfs Ny HAMPEL PA  JOVITELIMBAG  CA
o ' QIUXIA HAN TX  CHICHAO LIN CA
YANHUA CHAL A oy g ON  GUANGZHAO LIN NY
SIK LEM CHAN - MA— gy CA  LILY LIN CA
IRIS CHANG €A VICTORIA HE CA  LINGJUN LIN NY
YING CHANG CA YANLIN HE NY  PEIKAILIN CA
YINGCHAO CHAO - ON' iy 1 CA  QIAOHUILIN CA
EVFAMC:\ILSHFN i; ANGELA YANSHANLIN  CA
Sadie Shaw Benjamin Franklin Sprouse Jr 1/ i\ ciin A . E;SIL%E*TVEONG gg zg;&;l\m é/:
Springuwater, NY Winston Salem, NC JAYCE CHEN FLO HONGLETHOU ~ BC ~ CHENGYANLIU — CA
Q,IN(' YUNGHEN - ON DONGZHI HU MO  FEILIU ON
%EINCCHHEENN 5} MU HU AB GUOXIN LIU NY
; . GUIZHEN HUANG FL  JIELIU CA
YUNZHUAN CHEN Ay pyAnT HUANG MA LILIU CA
YUQIONG CHEN ON" | \NGIING HUANG ON LIRONG LIU CA
KWAN CHEUK NY pING HUANG ON  MENGHANLIU  MB
WANZHEN CHI — NY - pyoMiN HUANG NY  PING LIU CA
JENNIFER CHIN - ON'" g7 AN HUANG NY  SHENGXI LIU X
LEO CHIN OR JACQUELINE YAN SHEN LIU BC
HATCHOY MA HUGHES NY  YANMEI LIU CA
BLIZABETH DIANE YINYING LIU CA
COTTON Mo HUTCHINGS MO FIRMIN LO NY
FiﬁNNﬁf} vy  HINIEONG NY  MINCHUANLO  CA
Chery| Sweeney Jue Wang VERONICA DAVIS  IL FANG JI on TAILO A
) ; ’ YUFU JIA NY  MINMIN LU PA
Hill, NH Bridgewater, NJ g&fgl\ﬁfz LEONON g j1anG CA  XIUYING LU MA
Not Pictured: Hector Batista Jr NY, Shuxiu Bi CA, Xiuwei Chen NY,  krwin CHAOJIANG A HIRAHRR
Zhiji Chen CA, Shiyun Cheng ON,, Emily Dodd MO, Xianjun Du DIACOSTA ca  UINCHAOJIANG —RY - LUDWIG AKERS N
/ / / SHANYING JIANG CA  DANLUO ON
CA, Baohua Gao ON, Alan Hung CA, Jiemin Jacobson M/, Jing Li ELIZVETTEDIAZ - PR (1 v QC  JINGYAO LUO NY
NY, Lily Lin CA Yan Lin NY, Sophia Mang NY, Mauricio Mercado HONG DING ON" XTAOQING JIANG NY  TAOLUO AB
PA, Xiufang Ni PA, Annie Tan /B, Wenyan Wang & Baozhen ?/IAIEEEBLOEMTEH ;\113\( JINGYA JIN CA  XIAOYUN LUO VA
ZhangWang AB, Yixiao Yang PA, Yantao Zeng CA, MEIYING DONG ~ pA  -HUFANGJIN MA JUNMA QC
MINCGULDONG o RAFAELJOHNSON WEN MA BC
QT SPe WENNG bow Be CEDENO PA  YUNMA CA
W« 4/0 HUA DU 4o JANETJONES ON  PIKSAI MAK ON
= Z “ MELANIEJOYCE VA JOANNE MANEL  FL
& © ;{Igl’\?nlzf MAD ;? SHARONJOYCE VA CUILAN MAO BC
® ° AR KELLY KE CA  MAO MAO-
-~ (&) RAY ENG NY SEENA KONG NY LIEBERT MA
/I’)s &2 TK:EERM NG ¢y KARINKRAMER  MA  DAVID MARTINEZ  FL
0 E ARV\ : ’ JIANLING KUANG BC ~ CARLEY MASON  PA
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The following UnFranchise® Owners have advanced to a higher UnFranchise Level from October 16, 2015 — December 4, 2015. DREAM
marketamerica.com > powered by people > power profiles B
HEATHER MASSE W1 KIN TSE CA JING YANG AB KIMBERLI BERRY  TA HONG DING ON YANPING HUANG ~ AB
KENNETH TUNG-MING JING YANG CA DANIELLE BIRD ~ NJ MEI DING CA YUNYI HUANG MO
MATTHEWS IL TEDDY TSE ON  LING YANG CA JOHN BLEDSOE ~ TX WEI DONG CA ZHIHONG HUANG NY
JEREMY SHANE UNRATH ND  SARAH YANG OH  ELLEN BONDER  FL ZHONGTIAN CHAO-JUNG
MCDEVITT PA LAURA VEGA XUEJUN YE NJ SAM BOUN CA DONG DE HUNG WA
MONICA CERVANTES DIF  ANGELINAYIN  BC PAMELA XINPING DOU CA LAVERNE
MCNAMARA PA KELSEY VO CA KENNETH YU NJ BRADFORD MD  LIJUAN DU AB HUNTER MD
DONGQING MENG  NY TIFFANY VONG ~ CA PING YU AB SONJA ERIC EKLOF NH  DAVID IBERG FL
JINGLAN MEYER ~ OK CELIA WAGNER  NC XINMENG YU CA BRODERICK AZ ANDRO FAM ON VIDYA IRIZARRY ~ CT
RICK MILLER CA LI WAN NV DANZHANG ON  DEANNA BROWN MI LILI FAN ON  DR.SATYA
LILLY MORENO  TX YAN WAN CA FAN ZHANG CA JORDAN HAIOU FANG NY JAMMALA-
SATYASAGAR DAN WANG ON GUIQIN ZHANG NV BRUCKNER VA CHARLENE MADAKA NC
MORISETTY MD OH  HAN WANG ON HONGQIN ZHANG  BC KRISTIN FARSIDE DE LING JIAN CA
ANNA MORRISON NH  JIAN WANG MA  JUAN ZHANG BC BUCHANAN X JIANWEI FENG NJ BAOGANG JIANG ~ GA
PHYLLIS JIE WANG CA JUN ZHANG CA ALEXANDER WENSHI FENG NY FANGMEI JIANG  ON
MOSCHETTI NY  JING WANG CA MINYAN ZHANG ~ OH JOSHUA BUCSIT ON  XUEJIU FENG NY  LUJIANG ON
BERNADETTE LEI WANG CT SHISONG ZHANG ~ CA MAI BUI CA XUETAO FENG CA XI JIANG QC
MURPHY NY  LIJIA WANG CA SULING ZHANG ~ CA MINHHANH BUI ~ TX TAYLOR FRITZ FL GUIRONG JIANG &
ROGELIO MINHUA WANG ~ ON VIVIANA ZHANG ~ CA CHUNHUA CAI ON BRYAN FU CA ANNIE ZHANG ~ NJ
NAVARRO ON QIUPING WANG ~ MA  WEIWEIZHANG ~ NY  XIAOCHI CAI CA NINGBO FU ON PATRICIA
CHUCK NELMS FL RODNEY WANG ~ CA XI ZHANG ON LEI CAO CA SHARON JIMENEZ FL
GABRIELLE TING WANG QC YANYAN ZHANG ~ CA PAI CAO BC GAGNON NH  CHUNSHI JIN NY
NELSON CA WEI WANG CA YUYING ZHANG ~ CA WEIWEI CAO BC JUN GAO AB MENGMENG JIN ~ CA
WILLIAM NELSON ND  XIAOWEN WANG  BC YINAN ZHANG & YU CAO ON MING GAO OR  XIANXIU JIN NV
NELLIE NIU CA YANHONG WANG ~ BC BO GAO ON  JAMES CARLSON  PA SHOUJING GE CA KATELYN
ESTHER OGANDO NY  YINGXIA WANG  CA QING ZHAO X JESSICA CARREON TX JOANNA JOHNSTON MA
LIDONG OU NY  HUAJIAO WEI VA WEI ZHAO ON  JULIE CARROZA  CT GILBUENA ON KRISTY JONES WV
HUIPING PAN AB LIYAN WEI CA WEN ZHEN OH  FENGYAN CHANG MD  FRANCIZ ANDREA JONG ON
HAN PENG CA COLTON & MIKAYLA WEI ZHENG CA WEIHSIU CHANG ~ CA GONZALES ON YANING KANG ON
JULI PERALTA NY WHITED CA XIUFENG ZHENG ~ PA XIN CHANG CA LIYA GRAY HI XI KE PA
CAMLOAN PHAM NY  WOMEN'S HEALTH JIAN ZHOU ON  HANNAHCHAU  BC JANELLE GREEN ~ TX XIHUA KE NY
STACEY PINSKI ~ MN CARE OF JIAQING ZHOU CA FOON CHEE ON  RICHARD GRIFASI DE YIXUAN KE BC
LIJUAN PRENNER CA WARREN NJ LISA ZHOU CA LAILING CHEE VA MICHAEL GROGAN PA HEATHER
XUEPING QIAO  NY  AMY WONG MD  MIN ZHOU ON  CHUNYAN CHEN CA RUHONGbGUO BC KEMPER PA
MANMAN QIN & MAIMIE WONG NY  PING ZHOU MI HONG CHEN ON RUIHONG GUO QC LAISIM KHONG ~ ON
XIAOGE ZHOU ~ ON SASHA WONG sC XU ZHOU ON  HUNG CHEN NY  RICHARD JOSHUA KIMBALL NY
GUOYING QU NY  STEFFISHAN YUNJIA ZHOU CA PEILING CHEN BC HADDAD NJ MICHAEL KNAUS  FL
LISA QUINN NJ WONG NY  JINLU ZHU CA QING YUN CHEN ~ ON KURT HADFIELD NH  JERRY KRAUSE  WI
JUNLI RAO CA JANICE WRIGHT =~ VT XIA ZHU CA SHAOLU CHEN MA 1IN HAIYAN CA XUEJUAN KUANG  BC
LORIRAYBURN ~ NY  SUSAN WRIGHT VA YAN ZHUANG MB  WEIFENG CHEN  NY DAN HAMANN IL DAVID LA MB
MINGMIN REN MA  JIAN WU CA YAPING CHEN CA JING HAN AB BETTY LAN BC
QIAN MAY WU ca COORDINATOR YIXIANG CHEN ~ NY  YIHAN 0C  DANLAN cA
RICHARDSON ~ MN  MENGHAOWU Ny $300 YING CHEN CA  YIPING HANG BC  JIANPING
RICK ROSA VA MIN WU CA YING CHEN MA  LYNN HARRIGAN WI LANDRUM IN
KORINNE SHIZHEN WU ON JESSICA ABREU ~ MA YUHUA CHEN WA VIRGINIA HARRIS VA ALISSA LANGE Wil
SAGALLA NY VICKIE WU CA MARIA ACEVES  CA XIANG CHEN & BIN HE MI CHARLIE LEE MA
MING SHAO CA VINCENT WU ON JACOB AGUSTIN ~ ON WENDY CHANG ~ CA JIN HE CA DIANA LEE CA
RASHIDI WEIPING WU Ny  TERESAALLMON NC LEANA CHEUNG ~ TX REGINA HELOU ~ ON ELSA KAMSHEUNG
& JUDITH SHAW ON  XUJIAYI WU CA FELIX ALVARADO  ON NARAE CHOI ON  BROOKE LEE ON
CHUNMEI SHE VA YANHUI XIAO CA DEBBIE AMONENO TX DERI CHONG ON HENDRIX CA HONGMEI L LEE ~ MA
JIANA SHEN CA XUEFEI XIE CA RAYMOND ANNIE CHOW CA HAZEL JOYCE LEE ON
ZUWEI SHEN CA YUYING XIE MA ANDERSON cr EVA CHUNG OH HERNANDEZ IL KINLING LEE ON
DAHAI SHENG NY  YIXIONG CA MARIEANGOH ~ ON SUSAN COLE NY  TRISHA SHIH-PING LEE  QC
XINGMEIbSHI BC YONG XIONG ON CHARLES ARENA -~ CT GABRIELA HERNANDEZ TN PAM LEGATE KY
RYANABSIKDER ~ NY  BAOYIXU ON DAVE ASEO ON COLINDRES PA MARCI HITE PA LI LET ON
TINA SNOW X HONGYAN XU OH ERIK & KESALA COOK MN  CLAUDIA HNATIW MD  SHENG LEI CA
LEDDY SO NY LING XU ON KATE BAGLEY ~ CA SARAH COOK CA LOC HOANG X YANRU LENG CA
GE SONG CA NIANNING XU BC TANA BAILEY X DEBRA DEHART MO  SHIQUAN HONG ~ CA LINDA LEONG NV
NINA SONG CA SHAN XU CA RICHARD BAIN WV KAREN JING HU CA ANGELICA
YANHONG SUN X TIEJUN XU CA KAROL JANE DELACRUZ CA KURMING HU CA LEUNG ON
JOAN TAM ON XTIAOJIANG XU ON BAL-UT ON GLENDA HUIFANG HUANG  NY ANN LI CA
JIHONG TANG CA YANHONG XU CA ZUOFANG BAO NJ DELGADO CA LILI HUANG ON CAIGUI LI NY
ZEBO TANG CA YUN XU CA  JADE BARKIE ON' KATHY DERSHEM VA LINGLING HUANG ON  CUIQIN LI NY
DENISE & STEVE ZHIXU Qc  JOYBEHYMER VA VIRGINIA MEI HUANG ON  FANGLI QC
TARQUINIO NH  LIYAN CA MICHAEL DESIENA CT MEIYU HUANG ~ CA HUIHONG LI CA
RACHEL TIU TX BIN YANG IL BENAVIDEZ IR VIRGINIA & MINGFEN HUANG  QC HUNG LI PA
SALINA TON AB BING YANG CA MARC ERWIN RUOMIN HUANG ~ NY JANE LI CA
VICTORIA TRAN VA JACKIE YANG NH BERNACCHI NJ DIACOSTA CA XUEJUN HUANG ~ CA JIA LI MA
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JING LI
JINHUA LI
JUN LI
LILI
NA LI
QIAOHONG LI
SHAN LI
SHANLE LI
STEVE LI
WANPING LI
WEI LI
WENWEN LI
XIANG LI
XIAODAN LI
XIAOYUN LI
XINRAN LI
YINGWEI LI
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KUN LIANG &
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ON
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JOHN LOGAN
CATHERINE
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CONG LU
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ZHICHENG LU
JIEFAN LUO
YUNTONG LUO
LAUREN LYEW
JINSHENG MA
MICHAEL MA
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CA
CA
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ON
0c
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NY
PA
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X
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CA
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The following UnFranchise® Owners have advanced to a higher UnFranchise Level from October 16, 2015 — December 4, 2015.
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YONGQIN MA
ELIZABETH
MADISON
GOWTHAM
MAHENDRAN
SHAUKAT
MAHMOOD
GEORGE
MAHONEY
YESENIA MANCHA
LUCIENE
MARCINKEVICH
CHRISTINE
MARIANO
MAX MAYEDA
DORI MEKHICHE
SUSAN MENDOZA
YAN MENG
CANDIK & SHEA
MIRAFUENTES
RYSHER MOLINA
SALLIE MORRISON
ROSA MOYA
ROSA MOYA
BOZENA
MROZIEWSKA
WANZHU MU
NASIF NAYEER
MELANIE NG
MAINGUYEN
MELODY NGUYEN
MONGLINH
NGUYEN
NHU NGUYEN
PHUONG NGUYEN
DASHEN NI
JINGHUI NING
PRASAD NITHTY
DOUG OKAMURA
RUBY OLIVO
GEORGE ORZAME
LIDONG OU
AMARJIT PABBI
HUIPING PAN
WET PAN
HAN PENG
QIONG PENG
TAO PENG
YINGDONG PENG
ABIGATL PEPPERS
ERIC PERLMAN
KIM PHAM
OANH PHAN
JING PIAO
FANG PING
KATE POON
CHRISTINA POTTS
KRISHAN
PRABAHARAN
LIJUAN PRENNER
DIANA PRIGGRE
PRINTUP
LILI PURCELL
XIANHAT QIN
WENHE QIU
YANG QU
CHAY RAINES
BRANDYN

CA
NY

ON

Qc

FL
TX

PA
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HI
PA
CA
CA
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ON
AZ
NJ
CT
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0C
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ON
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SC

RANDOLPH
RHONDA
RATHERT
HUARUI REN
QIAN
RICHARDSON
KELLIE ROBERTS
DEBRA
LEANN ROE
ROBERT
ROGISTER
SEAN ROSA
IRENE SAGUM
ANDREW SAM
JENIFFER SAM
LENNY SANCHEZ
VEDANAND
SATTOO
ARCELI
SAYOTO-TUMLOS
HUAICHEN SCHAT
RONG SCHINDLER
AMBER
SCHUSSMAN
CHRISTIAN
SERANTES
BROCK SHADE
SERENA SHAN
WEN SHAO
WENWEN SHAO
DAN SHEN
JIANA SHEN
YING SHEN
YUHAI SHEN
MICHELLE
SHERWOOD
XIAOYUN SHI
JEN SHU
TONYA SIMMONS
CYNTHIA SLEN
ANGELA SLIFER
MICHELLE SMITH
DEBRA SNYDER
WILLIAM SODEN
HUILING SONG
JINGJING SONG
SHAOZUN SONG
TSISONG
KATHY STEELE
RHEMA
STEVENSON
JASON SU
MICHAEL SU
CLEO SULIT
JIAQI SUN
YINGYING SUN
YONG SUN
ZHIPING SUN
CORAZON TADA
GUOHUI TAN
LITAN
BIN TANG
GINA TANG
HONGMEI TANG
JACK TANG
WEIXIN TANG
YALAN TANG
YANHONG TAO &

NJ

MO
CA

MN
NY

KY

VA
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WENZHU LIANG
LIHONG TENG
DEXE THAO
NALINI

THILLAINATHAN
MUISIN TO
AMELITA TOLEYOS
IDA TONG
MARY TORALBA
ANDREW TRAN
KEVIN TRAN
THERESA TRAN
DUNG TRUONG
JASON TU
ADRIENNE

VACCARO
LAURA VEGA

CERVANTES
BRIANNA VELLING
STEVEN VIGGIANI
RASHEDUL WAHID
TARYN WAMPLE
LI WAN
CAI WANG
FRANK WANG
GUIQIN WANG
HUI WANG
HUIMIN WANG
JIA WANG
LIMEI WANG
NIKA WANG
QIUPING WANG
RODNEY WANG
SHUANG WANG
TIFFANY WANG
WEI WANG
WENLI WANG
XIAOHONG WANG
XIAOLEI WANG
YIFEI WANG
YIQIAO WANG
YIZHONG WANG
YURONG WANG
ZIWEI WANG
NELITA WAYNE
YONGBI WEBBER
HUA-YING WEI
JING WEI
CHRISTINA

WILLIAMS
FLORINE

WILLIAMS
BOXUAN WILSON
TAW WINGFIELD II
NORA WINTER
JAMES WISER
CLAUDIA WONG
STEFFI SHAN

WONG
CHUHUA WU
JING WU
JUNLING WU
MINGZHE WU
SENGFENG WU
XUJIAYI WU
YIZHOU WU
YUEHUA WU
CHUNYAN WU &

AB
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OH
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DIF
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WEIZHONG YUAN ON

JONATHAN
WURSTNER
XIHUA XU
& QIANG SHI
AIMIN XIAO
WENBIN XIAO
XUEMEI XIAO
YANHUI XIAO
BINGJIE XIE
HARRY HAIBAO
XIE
JIAO XIE
ZHANG XIURONG
BAOYI XU
FURU XU
SHULING XU
TONGHONG XU
YUN XU
YUNFENG XU
ZHOUSHIYU XU
LI YAN
XIAOWEN YAN
YICHUN YAN
XIAO YAN &
JING YANG
AMEI YANG
BING YANG
DI YANG
LI YANG
LING YANG
LIU YANG
MINGJUN YANG
PING YANG
SARAH YANG
XIANLIN YANG
XIFANG YANG
XINGYI YANG
YUE YANG
HONGBO YAO
MAOHUA YE
VELUPILLAL
YOGENDRAN
REBECCA YOUNG
FONG-MEI YU
SHUXIA YU
TERESA YU
XINHUA YU
XINMEI YU
YANG YU
HAIYAN YUAN
JIN YUAN
THOMAS
ZASTROW
CYNTHIA ZELASKO
HONGKUI ZHAN
SHUPING ZHAN
BEIBEI ZHANG
DONGLING
ZHANG
FAN ZHANG
GUIQIN ZHANG
HONG ZHANG
JING ZHANG
JUAN ZHANG
JUNLIZHANG
LIHUA ZHANG
MEIYING ZHANG
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PINGLI ZHANG
SHA ZHANG
TAO ZHANG
XIN ZHANG
XINYU ZHANG
XU ZHANG
YAN ZHANG
YANYAN ZHANG
YAOXIN ZHANG
YUE ZHANG
YUYING ZHANG
ZHENHE ZHANG
QING ZHAO
RUJIE ZHAO
SHENGWEN ZHAO
TINGTING ZHAO
WEI ZHAO
XIU ZHAO
YIZHAO
YONGTAO ZHAO
ZHIYUN ZHAO
LI ZHEN
& MING YING
CHANGJIN ZHENG
JIE ZHENG
JINXIU ZHENG
TIANZHI ZHENG
YANG ZHENG
XIAOLING ZHONG
EVA ZHOU
GUOQIANG ZHOU
LILI ZHOU
MIN ZHOU
PING ZHOU
TAO ZHOU
YANG ZHOU
YING ZHOU
JIANQIANG ZHU
GUANG LIN ZHU &
QIZHAO QIAN
YINGNAN ZHUANG
XIUZHEN ZHUO
ARMITA ZOHOOR
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Breathe life back into dry, damaged strands with Fixx® Argan Oil Intensive Hair Mask.
Utilizing Fancorsil® LIM-2 and Botanisil ME-14, this deep-conditioning mask repairs and
conditions to increase strength, color-retention and brilliance for healthier-looking hair.

Fixx® Argan Oil Intensive Hair Mask
Code: 12529 | $24.95 | [$1 SHIPFREE ases
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1302 Pleasant Ridge Road
Greensboro, NC 27409-9326
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SUNDAY
AUG. 7

Main Stage General Sessions
Extended Through Sunday, Aug. 7 at 4 PM.
Greensboro Coliseum

MAKE PLANS NOW FOR THE NEXT EVENT!
NTINUE THE MOMENTUM FROM MIAMI
ALL THE WAY TO 2016 INNERNATIONAL CONVENTION.

-
MARKET AMERICA 20164NTERNATIONAL COﬁ.s'%ENTION
GREENSBORO COLISEUM / GREENSBORO, N.C. =«

AUG. 4-7, 2016

RECEPTIONS AUG. 3

K

CALL 800.232.8590 BOR TICKETS.



