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1: Time Value

: SHOPPING ANNUITY™: TIME VALUE

The Shopping Annuity A Sy MONEY SAVED IS MONEY EARNED

Once we get our arms around what we spend on products, goods and services annually, we must factor in two major expenses associated with these purchases to
determine how much we are spending. These two expenses are TIME and AUTO expenses. These two overlooked expenses can result in thousands of dollars extra
added to the cost of your annual purchases. Just by changing HOW you shop at stores you currently shop at will result in immediate savings.

Time Value

What's Your Time Worth?

Your Annual Income:

Hours worked per week:

What your TIME is worth per hour: $25.00 USD

Number of times per week you take a trip to a store:

Minutes spent per trip:

Cost of time spent on trips per year: $4,550.00 USD Was Your Trip Worth It?




1: Time Value 2: Household

St SHOPPING ANNUITY™: HOUSEHOLD

A LOOK AT THE MEMBERS OF YOUR HOUSEHOLD

When you provide your household details, such as the number of the adults, children, pets and vehicles, we are able to provide you with a more complete final
report that takes into consideration your home’s makeup. In addition, these details allow us to generate your household’s estimated spending and make more
valuable recommendations for your specific household.

Household

Adults

How many adults are in your household?

23

First Name Last Name Date of Birth *

‘ Mr Shopping | ‘ Annuity ‘ [4 l [ 24 ¢] © Male O Female

First Name Last Name Date of Birth *

‘ Mrs Shopping | ‘Annuity ‘ [10 l [12 #] O Male @ Female

* You must input at least one Adult Male or one Adult Female to continue.

Children

How many children are in your household?

First Name Last Name Date of Birth *

‘ Small | ‘ Annuity 3] © Male ) Female
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S} SHOPPING ANNUITY™: MARKET AMERICA EXCLUSIVE BRANDS

I:%lg %)EXE IIIIZEI T\Eé /é_f\ IHE /fi}zﬁ E/\J ? Health & Nutrition

Female Support

DNA Miracles® Pre + Post Natal Isotonix Essentials™ Women's Isotonix® Prenatal Activated -
Shake Health Multivitamin (€7

Q) 12.00 @) 40.00 D 29.00

HoArmp e B AR w] DL DL 52 5 R

Prime Feminene® Female Support Prime Time Female Libido Formula

4
B ? s R

)? ’:E; L Isotonix® Digestive Enzymes with NutriClean® 7-Day Cleansing NutriClean® Advanced Fiber
I:l l:l l:l l:l & ) Probiotics & System with Stevia o Powder with Stevia ©
}f& 2/\ 4 @ 18.00 - 100.00 - Q@ 25.00 @ 30.00
IR S
il:[:ljé 1 ;[‘%'EI:/‘E'T/\:»EI:LL , Ap :ﬁ HX
NutriClean® Probiotics L3 . Ultimate Aloe
Eﬁ 1% 1 1E €D 20.00 €D 13.50 - 162.00

Pet Care

General Health & Nutrition for Dogs & Cats




2: Household 3 Exclusive Brands |  4: Reguar Spending

Regular Spending

! SHOPPING ANNUITY™: REGULAR SPENDING

IDENTIFY YOUR REGULAR SPENDING

For those products that can’t be replaced, simply continue buying those same brands, but change how they are bought. To earn IBV and CashBack and maximize
turning Spending into Earning; change from “Brick and Mortar” to “Click and Order”. The following breaks down the “shopping events” every household is presented
with on a monthly basis. Every UFO should create a MyList with the stores they shop at by Product Category. The following will help you in the creation of these lists.

Avg. Monthly My Monthly
Consumer Spending
Spending

Clothes

$125 $125

Mens

Womens

Boys

Girls

Baby

Dry cleaning, tailoring, etc

$28 28

$50

$8

$8

$7

$24

Entertainment

Movies

Music

Party Supplies
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5 SHOPPING ANNUITY™: ANNUAL SPENDING

Annual Spending

IDENTIFY YOUR ANNUAL SPENDING

When you enter your household’s spending on recurring annual events, such as birthdays, seasonal events and holidays, we’ll build a customized list of events that
are important to you. After you create an event, the assessment will automatically prompt you to build a gift registry or a list. This is a fantastic opportunity to
prepare for the annual spending that you're going to do anyway, redirect that spending to your own business, fund your Shopping Annuity® and even create new
customers by sharing your registry with others.

Create Annual Events

Type Of Event

[ Anniversary

Date of Event *

[ow

Event Name *

Relation

[ Please Select

Estimated Spending *

Cance' ‘ “
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(§) SHOPPING ANNUITY™: ASSESSMENT FINAL REPORT & PROJECTIONS RPN ey

The Shopping Annuity Asse... DECLARATION AND COMMITMENT

After completing the assessment and making your Declaration and Commitment, you can begin building your Shopping
Annuity. You'll automatically receive lists of relevant products, and you’ll be able to place products in convenient lists
that will help you to purchase these products, hassle free. Setting up an AutoShip is an excellent way to ensure you
never run out of the products you use on a consistent basis. Even better, when you set up an AutoShip, you'll be able to
set the frequency of purchases and the Stores to Order From window will automatically provide lists of Partner Stores to
buy from with the highest BV and IBV rates. Finally, you can take advantage of Cashback offers from local Partner Stores
by entering one or more of your credit cards in the Shop Local Field.

Your Shopping Annuity Projected Results

Average Commissions - Current Average Commissions - Projected Spending and Earning

/

002 002 5YR

@ weekiy @ Monthly @ weekly @ Monthly @ current @ Projected

Weekly Monthly Weekly Monthly Current* Projected**

$300 $1,500 $600 $3,900 $18,000 $46,800
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Isotonlx

The world’s most advanced nutraceuticals
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Isotonix®

Isotonix OPC-3®
#1 Sold by Isotonix®
Customer
Favorite 4.4 (701) Write a Review

$31 95 - $71 95 + up to $1.44 [EdlCashback

Free shipping on orders $39 and up from Market America

see details
; Please Select .
Product ‘
Tested NO
Detectable \:‘ Save 5% by adding to AutoShip [details]

GMO

Ground (1 to 6 days): $5.00 More info
Estimated Delivery Date: 06-19-2018

Click image to zoom

Product

Isotonix OPC-3
Super OPC 7*
O.P.C.-100™*

X

OPC150*

RS G
© O
<00 <
© 00 <

%)

Click for larger image

The world’s most advancedSutraceuticals




Snap™

‘ Snap Essentials Laundry Packs - Fresh Scent
|

Sold by Snap™

5.0 (4) Write a Review

$1 395 +$0.28 [EdCashback

.
-
-
-
-
"
"
s

ESSENTIALS
AUNDRY PACKS : Single Canister (24 Packs)

Save 5% by adding to AutoShip [details]

Save 25% ($3.49) using code FIRST250FF

Click image to zoom
Snap™ Essentials Laundry Packs provide superior cleaning power, leaving your

clothes brighter while removing stubborn stains. One container of our highly
concentrated Snap™ Essentials Laundry Packs cleans up to 24 loads of laundry

Snap Essentials Tide Gain Flings Arm & Hammer

Laundry Packs - Fresh Scent Pods 3-in-1 Original Scent 2-on-1

& v
v (%)
& (%)
v v
& (%)

Tough on Stains
Contains nature-derived ingredients
Sulfate-free

Phosphate-free

©OCo00C0
00000

Coated in Bittering Agent for child safety




TLS®

TLS® Trim Tea
Sold by TLS®
4.1 (104) Write a Review

$3995 +$0.80 [EdlCashback

Free shipping on orders $99 and up from Market America
see details

Single Box (30 stickpacks)

by adding to AutoShip [details]

USPS Priority (1 to 6 days): $5.00 More
info
Estimated Delivery Date: 06-19-2018

Click image to zoom

Benefits

Product " Daily Usage Supply Price Price/Day

TLS® Trim Tea Once / Day 30 Day $30.95 $1.33
TLS Trim Tea's powerful formula only requires a single daily dose!

Bootea Twice / Day 14 Day $20.98 $214
Daytime Tea + Bedtime Tea

Flat Tummy Tea® Twice / Day 14 Day $36.00 $2.57
Activate Tea (Moming) + Cleanse Tea (Evening)

SkinnyMint Teatox Twice / Day 14 Day $20.90 $214
Moming Boost Tea

a thermogenic s|imiiitnte™tiea Night Cleanse Tea

Click for larger image
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EARN CASHBACK ON
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RESTAURANTS AND MORE.

VIEW GIFT CARDS
EARNUP T0 8% CASHBACK

/I /\ja N2 \
%;?&Xﬁﬁ%
BT EEN B . PRIE]

N JTATNAY EF,TE:LE, 2k
tK $§€ E‘ﬁ ,;I:@ ET}Q ’ Everyday Essentials

I : I D-
Ity sosan
sus Frsingrime B
- nge, 42532 0 Witaning T
5 uoride
. 5.

SAF IR )7 2
ITENR 7
FIT A 4355
eGiftsT F1&Y). EBEBEREHIIXEE




Pk 221) F)

VSN ES 3
") %)
51,627 $1,165 + $6,352 . $9,144
EEN TP S 2R~ + 40% 1] 5% 5 PEE e FAF
$2,912 N

Mg LA IS BIE A BN Al 970 UL B B AE AT T A T~ i 2 !

HAE R e Y it E, BEEAUE M2 6.




O/ERd

N

sls')nhm}hu': = o —
J—r
N HA
JD JN

All Departments -

-Mmemm_

(S) SHOPPING ANNUITY": AutoShip

Create a New AutoShip

Please fill oul the information below S0 we can show you the shipping prices on your Shopping Annuty AutoShip sducts. Once complete, cick "Start Adding
b0 Bagin your “—’p;}" Experience

AutoShip Nickname

Number of Days

Next Order
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Weight Loss & Weight Management

Meal Replacement & Snack Option
3 - TLS® Nutrition Shakes D
(TLS | \TLS
@) 8.00
Y 4 TLS® Plant-Based Protein
“ Shake D
=y @20
TLS® Trim Tea D
G 20.00
Marley Coffee® Buffalo
Soldier Ground Coffee D
G 2.00 - 16.00
Carbohydrate & Fat Inhibitor
- 5 Add To My List -

\ J




to Cart Add to AutoShip Add to List
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Isotonix OPC-3®

Sold by Market America
@) J K (705 Reviews)

@D $23.50 - $313.50 USD YIS

g i o oA 2

[
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y Product Product Optlons H /r’tl
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- BUZEHEEN
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IO
Product Brochure %D

Isotonix OPC-3® is an isotonic-capable food supplement that is made from a combination of bilberry, grape seed, red wine and pine bark extracts, and citrus

extract bioflavonoids, all found to be powerful antioxidants. Oligomeric proanthocyanidins (OPCs) are bioflavonoids (complex organic plant compounds) found E: j:—e— //‘ |‘ 2 H J |‘ N H/J
[ Read More ] - D] ﬁ ’f}é FIT /\ﬁ h) 332 :
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#UNFRANCHISESUPPLEMENTS
#SHOPSUPPLEMENTS

VIEW GALLERY UPLOAD PHOTO




St o
S 7 SR e
(ENIE - HEIE A KRBV

{525 %’?HE&“ Q
CL IS 5 R0 HY
R

WL PR, o




T 2 B A s ) i L

TR 3 A 4
sis R BRI EBCA) <2310 5 T
T E F A

HEVD B B — (i
T, AR
HIMPCPZE A 7K 4B

B AR AT N
JEAS ) S SE T IN50% 2
100% I G N o

N,

HEMIAE 4 2 TAMPCPER A T n T HE
2, HpHEERSEEL S
1#$187,000 7Kk A5 RN «

BN E, R 25%4%
PN B AT A5 R] <5 2O

<.




A A B LA SE 5 R
1 H $600 & B3 —Iil H $300 (IBV)
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HEALTH PROFESSIONAL
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SARA & RICK

CHERYL

R EAm

ASHLEY MAKEUP ARTIST WILLIAM
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50 x 50 BV = 50x 10 IBV = 50 x 50 BV = 50x 10 IBV =
2,500 BV 500 IBV 2,500 BV 500 IBV
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50 x 500 BV = 50 x 100 IBV = 50 x 500 BV = 50 x 100 IBV =
25,000 BV 5,000 IBV 25,000 BV 5,000 IBV
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50 x 500 BV = 50 x 200 IBV = 50 x 500 BV = 50 x 200 IBV =
25,000 BV 10,000 IBV 25,000 BV 10,000 IBV
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1

Digital Aggregation

Information on
shopping habits is
collected and
characterized to
match people to
products and
products to people.

2

Collective Buying Power

The coming together
of consumers to force
prices down and
increase the margin
in the form of social
currency, BV and IBV

3

Referral Tracking System

A system that tracks
and captures what
each customer and
UnFranchise Owner
buys individually and
collectively from
each of our stores,
brands and
merchants.

4

MPCP

The Management
Performance
Compensation Plan
(MPCP) rewards each
UnFranchise Owner
with BV and/or IBV
for shopping and
sales created
individually and
collectively and then
pays commissions
based on group
business volume.

O

Shared Ownership

The Shopping
Annuity has
something that
stores do not- loyal
customers, a
profitable business
opportunity and a
sharing economy that
includes its
customers in the
profit.
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